EBUS423 - Brand Management / Brand Management

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Management / Brand Management

Ders Kodu / Course Code

EBUS423

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Bu dersin amaci 6grencilere 7 Adimda Markalasmanin basamaklarini Tirkiye ve Yurt
Disinda yasanmis gergek drneklerle aktarmaktir. Ayni zamanda bu ders yeni triin
inovasyonu, yeni ve var olan markalarin nasil olusturulacagi konusunda égrencilere yeni
fikirler vermektir.

To educate the students about Brand Building in 7 steps; with the real world
cases/examples from Turkey and International markets. This course is also about
product innovation -more specifically how to win in the new, and existing brands.

igerigi / Content

Marka Yénetimi, Reklam, Uriin Gelistirme, Dagitim, Fiyatlandirma, Ticaret ve Tiiketici
Promosyonlari, Konumlandirma, Farklilagstirma, Marka Karliligi, Ttiketici Trendleri,
Pazarlama Plani, Yaratic Strateji Ozeti vb kavramlar hakkinda 6grencileri egitmektir.

Aims to educate the students about related concepts to; Brand Management,
Advertising, Product Development, Distribution, Pricing, Trade, and Consumer
Promotions, Positioning, Differentiation, Brand Profitability, Consumer Trends,
Marketing Plan, Creative Strategy Summary, etc.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Mehmet Cigek




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka Olusturmak (14 hafta )

Brand Building

Marka Pazarlama Plani

Brand Marketing Plan

Basarili Markalarin Gergek Yasam Hikayeleri
(Turkiye ve Uluslararasi Pazardan Orneklerle )

Real Life Cases about the Successful Brands (Example from Turkey and the International Market)

Basarili Marka Yoénetimi igin neler yapilmahdir?
En iyi pazarlama ve iletisim planlar nasil gelistirilir?

Uriin ve Marka Portfdyii nasil olusturulur?

Marka Yonetim Ekiplerinin hedeflerine ulasmasi nasil saglanir?

What should be done for successful brand management? How to develop the best marketing and
communication plans? How to create a product and brand portfolio? How Brand Management Teams
achieve their goals?

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

1 Marka Yénetimine Girig -Tanimlar

Introduction to Brand Management

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 7 Adim da Markalasma; Marka Mudirlerinin Roli

7 Steps to Branding; The Role of Brand Managers

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁ;;{lg:i(ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

1.Adim) Konumlandirma & Marka Anatomisi
3 Marka incelemesi: Marlboro

Odev-1 (Marka Anatomisi)

Step 1) Positioning & Brand Anatomy Brand Review: Marlboro
Homework-1 (Brand Anatomy)

Teorik Dersler / Theoretical Uygulama Lab -?g:ﬁ;;{g:{ﬁgt:&ig Methods On Hazirlik / Preliminary

Technigues

1.Adim)Farklilasma ve Pazar Analizi
Ornek vaka(Gamasir deterjani )

Odev-2 ( Marka Konumlandirma Belgeleri )

Step 1) Differentiation and Market Analysis Case study (Laundry
detergent)

Homework-2 (Brand Positioning Certificates)

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;Lquriﬁgt:gi\:]Z Methods On Hazirlik / Preliminary

Technigues

5 Ornekler: P&G

Examples: P&G
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
__ Techniques
2. Adim) Uriin Gelistirme & Fiyatlandirma
6
Ornek vaka (Araba ve Otel sektérleri )
Step 2) Product Development & Pricing Case study (Car & Hotel
sectors)
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 vize sinavi
midterm exam
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3.Adim) Reklam, USP, Reklam Teknikleri
8
Ornek vaka (Zeytin Yagi / Deterjan )
Step 3) Advertising, USP, Advertising Techniques Sample case
(Olive Oil / Detergent)
. . Ogretim Yontem ve .. .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
4.Adim Promosyon teknikleri ve stratejileri
9
Ornek ( CP Dis Macunu)
Step 4 Promotional techniques and strategies Example (CP
Toothpaste)
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
5. Adm ) Dagitim ve Pazarlama Kanallar
10
Ornek ( Sigara )
Step 5) Example of Distribution and Marketing Channels
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁgll(T;rT/?rr:aeg;i\;\Z Methods On Hazirlik / Preliminary
Techniques
11 6.Adim) Tiketici Sadakati ve Trendleri

Step 6) Consumer Loyalty and Trends
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 7. Adim) Marka Karliligi ve Gelecek Plani, Marka Finansal Planlari
Step 7) Brand Profitability and Future Plan, Brand Financial Plans
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
Uluslararasi Pazardaki Turk Markalari
13 -
Ornek
Turkish Brands in International Market Example
. . Ogretim Yont: - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Final
Final
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Alan Calismasi / Field Work 1 10.00 10.00
Ara Sinav / Midterm Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 15.00 15.00
Beyin Firtinasi / Brain Storming 1 10.00 10.00
Bireysel Calisma / Self Study 5 5.00 25.00
Ev Odevi / Homework 1 5.00 5.00
Final Sinavi / Final Examination 1 10.00 10.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 15.00 15.00
Okuma / Reading 5 5.00 25.00
Performans / Performance 1 5.00 5.00
Takim/Grup Calismasi / Team/Group Work 1 5.00 5.00
Toplam / Total: 19 95.00 135.00

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 25.00 (Saat/AKTS) = 135.00/25.00 = 5.40 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 135.00 / 25.00 = 5.40 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Marka Olusturmak (14
hafta ) / Brand Building

2.Marka Pazarlama Plani /
Brand Marketing Plan

3.Basarili Markalarin Gergek
Yasam Hikayeleri

(Turkiye ve Uluslararasi
Pazardan Orneklerle ) / Real
Life Cases about the
Successful Brands (Example
from Turkey and the
International Market)

4 Basaril Marka Ydénetimi igin
neler yapilmaldir?

En iyi pazarlama ve iletisim
planlan nasil gelistirilir?

Uriin ve Marka Portféyii nasil
olusturulur?

Marka Y&netim Ekiplerinin
hedeflerine ulagmasi nasil
saglanir? / What should be
done for successful brand
management? How to develop
the best marketing and
communication plans? How to
create a product and brand
portfolio? How Brand
Management Teams achieve
their goals?

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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