EHIR104 - Introduction to Economics / Introduction to Economics

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Introduction to Economics / Introduction to Economics

Ders Kodu / Course Code

EHIR104

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

1.iktisat biliminin galisma alanini bilmek
2. Ana akim iktisadin tanimini ve temel kavramlarini vermek
3. Ekonomik sistemleri tanimak

4. Mikro ekonomi ve makro ekonomi teorilerine iliskin temel diizeyde bilgi sahibi olmak

1. To learn the field of economics

2. Getting to know the mainstream economic theories and concepts
3. Recognizing Economic Systems

4.

igerigi / Content

iktisat Biliminin Tamimi ve Niteligi
Talep - Arz Kavrami ve Tahlilleri
Piyasa Kavrami ve Sekilleri
Uretim ve Maliyet

Emek, Faiz, Rant

Definition and Nature of Economic Science
Demand - Supply Concept and Its Analysis
Market Concept and Market Types
Production and Cost

Labor, Interest, Rent

Onerilen Diger Hususlar /
Recommended Other
Considerations

Sunulan bilgilerin pekistirilmesi icin drnekleme

Sampling to consolidate the information presented

Staj Durumu / Internship Status

Sunulan bilgilerin pekistiriimesi icin piyasa , 6rnek olay degerlendirme

Market research, case study

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Tuamay Ertek, Genel Ekonomi
Zeynel Dinler; Iktisada Girig

Tumay Ertek, Temel Ekonomi
Zeynel Dinler; Iktisada Girig

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr.Ogr. Uye. Zelal Beyaz Kargal
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OGRENME GIKTILARI / LEARNING OUTCOMES

1. Halkla iligkiler ve reklamcilik disiplininin temel bilimsel perspektifini alanda yetkin bir sekilde kavrar

1. Comprehends the fundamental scientific perspective of the field of Public Relations and Advertising
competently.

Explains the relationship between the discipline of Public Relations and Advertising and other related

2 Halkla lligkiler ve Reklamcilik disiplinin iliskili oldugu diger sosyal disiplinler ile olan iliskisini agiklar social disciplines.
3 Halkla iligkiler ve Reklamcilik alanindaki ulusal ve uluslararasi literatiirii, giincel konu ve sorunlari Discusses the national and international literature, current topics, and issues in the field of Public
tartisir Relations and Advertising.
Halkla iliskiler ve Reklamcilik ile ilgili olan pazarlama, tasanm, kamusal iliskiler, kurumsal iletisim, ?c?r?]lrlﬁtsmkizgmidﬂee;?hdcsokrlrl:rilIl.rllntiggtgr?as;l))flir::q?jirglf;xgé:gestl)gr;bfautzlIscor((:ei!’flurzgzy()%zzgﬁirt?/t?mage
4 ia.g“k lietisiml, kamu"dlpl_on_”ua5|3|, kurums?l sc_)syal _sorumlulu}g Imaj y_one_at!ml,_kurumsal lilban yo_ne_tlr_m, management, corporate reputation management, crisis and issue management, campaign
riz ve konu/sorun yoénetimi, kampanya yonetimi, siyasal ve érgltsel iletisim, ikna kuramlar ve iletisim o L o . ; L
W S AL S ; management, political and organizational communication, persuasion theories, and communication
yonetimi alanlarinda bilgi ve becerisini yetkin bir sekilde uygular. . ) . L
management, which are related to Public Relations and Advertising.
Halkla lligkiler ve Reklamcilik alanlarina yénelik galismalar hem bagimsiz olarak hem de ekip . . . . ) . . -
5 calismas! biciminde organize eder Organizes independent and teamwork-oriented work in the fields of Public Relations and Advertising.
6 Halkla iligkiler ve Reklamcilik alanlarinda edindigi bilgi ve becerileri yaratici ve elestirel bir yaklasimla Evaluates the knowledge and skills acquired in the fields of Public Relations and Advertising with a
degerlendirir. creative and critical approach.
I T . T C Utilizes national and international literature in the fields of public relations, advertising, brand
Halkla iliskiler, reklamcilik, marka ydnetimi, butlnlesik pazarlama iletisimi, ikna edici iletisim ve . . Lo . -
7 S . A o management, integrated marketing communication, persuasive communication, and corporate
kurumsal iletisim alanina ait ulusal ve uluslararasi literatiiri caismalarinda kullanir. T . .
communication in their studies
; . . . . . . e Carries out the management function of the field of Public Relations and Advertising in the decision-
8 ez .I.(arar a'!?“a s_uregle_rmde yonuet|m~|§IeV| olarak: 'I'-|z.a.II§Ia lEpdter ve Aebemalls ST making processes of organizations according to his/her expertise in the structural and managerial
yapisal ve yonetsel 6zelliklerini uzmanhg! dogrultusunda yurutur. .
9 Halkla iliskiler ve Reklamcilik kampanyasi surecine dahil olan; amag, hedefler, hedef kitle segimi ve Effectively creates the purpose, goals, target audience selection, and campaign messages that are
kampanya mesajlarini etkin bir bicimde olusturur. part of Public Relations and Advertising campaigns
10 Etik ve sosyal sorumluluk anlayisiyla mesleki proje ve etkinlikleri tasarlar. Designs professional projects and activities with an understanding of ethics and social responsibility.
11 Halkla iligkiler ve Reklamcilik uygulamalan araciligiyla toplumsal konularda sosyal fayda olusturur. Creates social benefit in societal issues through the practice of Public Relations and Advertising.
12 Bir yabanci dili (ingilizce) en az Avrupa Dil Portféyii B1 Genel Diizeyinde kullanir. Eg?t?glisoa e Em EmEEE (SrelEn) eilEssiEiin & CamnaEl Leaeiine Bepesm LEneEee
13 Use communication environments and tools competently in their professional and scientific studies Mesleki ve bilimsel ¢alismalarinda, iletisim ortam ve aragclarini yetkin bir sekilde kullanir
Halkla lligkiler ve Reklamcilik alanlar ile ilgili etkinlikleri, sosyal haklarin evrenselligi, sosyal adalet, Organizes activities related to the fields of Public Relations and Advertising in line with the
14 kalite kulttra ve kilturel degerlerin korunmasi ile ¢cevre koruma, is saghdi ve giivenligi konularinda consciousness gained in the universality of social rights, social justice, quality culture, preservation of
edindigi biling dogrultusunda organize eder. cultural values, environmental protection, and occupational health and safety.
15 Halkla iligkiler ve Reklamcilik uygulama alanlari ile ilgili ulusal ve uluslararasi kampanyalarin Designs strategies for national and international campaigns related to the fields of Public Relations

stratejilerini, marka yénetim sireclerini, kriz iletigimi ile ilgili planlamalarini dizayn eder.

and Advertising, brand management processes, and crisis communication planning.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 iktisat Biliminin Tanimi
Definition of Economics
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Temel Kavramlar ve Ekonomik Sistemler
Basic Consepts and Economic Systems
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Fiyat Teorisi: Arz Talep Modeli
The Price Theory: Demand and Suply
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Talep ve Arz Esneklikleri
Price Elasticity of Demand and Supply
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Tuketici Davraniglar Teorisi

Consumer Behavior Theories
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uretim Maliyetleri
Production Costs
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Emek Piyasalar
Labor Markets
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
MIDTERM
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Makro Iktisat ve Tarihsel Geligimi
Macroeconomics and It's Historical Development
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Temel Makro iktisadi Olgular/Kavramlar
GSYH/Iktisadi Blylime
Bacis Concepts
GDP/Economic Growth
. . Ogretim Yoéntem ve - o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
11 |igsizlik

Unemployment
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Enflasyon
Inflation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Gelir Dagilimi ve Yoksulluk
Wage Distribuiton and Poverty
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Gilncel Gelismeler /Genel Tekrar
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
FINAL EXAM
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 40
Bireysel Calisma / Self Study 1 20
Final Sinavi iciin Bireysel Calisma / Individual Study for Final Examination 1 20
Soru-Yanit / Question-Answer 1 20
Toplam / Total: 4 100
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 60
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 1 20
Gozlem / Observation 1 20
Toplam / Total: 3 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 5 5.00 25.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 5.00 25.00
Bireysel Calisma / Self Study 5 5.00 25.00
Final Sinavi / Final Examination 5 5.00 25.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 5.00 25.00
Ornek Vaka incelemesi / Case Study 5 5.00 25.00
Toplam / Total: 30 30.00 150.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 150.00/25.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 150.00 / 25.00 = 6.00 ~ 6.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

113

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9 |1.1.10(1.1.11

1.1. Halkla iliskiler ve
reklamcilik disiplininin temel
bilimsel perspektifini alanda
yetkin bir sekilde kavrar / 1.
Comprehends the fundamental
scientific perspective of the
field of Public Relations and
Advertising competently.

2.Halkla iliskiler ve Reklamcilik
disiplinin iligkili oldugu diger
sosyal disiplinler ile olan
iligkisini aciklar / Explains the
relationship between the
discipline of Public Relations
and Advertising and other
related social disciplines.
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3.Halkla iligkiler ve Reklamcilik
alanindaki ulusal ve
uluslararasi literaturd, gtincel
konu ve sorunlari tartigir /
Discusses the national and
international literature, current
topics, and issues in the field of
Public Relations and
Advertising.

4.Halkla iligkiler ve Reklamcilik
ile ilgili olan pazarlama,
tasarnim, kamusal iligkiler,
kurumsal iletisim, saglik
iletisimi, kamu diplomasisi,
kurumsal sosyal sorumluluk,
imaj yénetimi, kurumsal itibar
yonetimi, kriz ve konu/sorun
y6netimi, kampanya yénetimi,
siyasal ve orgltsel iletisim, ikna
kuramlari ve iletisim yonetimi
alanlarinda bilgi ve becerisini
yetkin bir sekilde uygular. /
Applies knowledge and skills in
the areas of marketing, design,
public relations, corporate
communication, health
communication, public
diplomacy, corporate social
responsibility, image
management, corporate
reputation management, crisis
and issue management,
campaign management,
political and organizational
communication, persuasion
theories, and communication
management, which are
related to Public Relations and
Advertising.

5.Halkla iligkiler ve Reklamcilik
alanlarina yonelik ¢alismalari
hem bagimsiz olarak hem de
ekip galismasi bigiminde
organize eder / Organizes
independent and teamwork-
oriented work in the fields of
Public Relations and
Advertising.
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6.Halkla iliskiler ve Reklamcilik
alanlarinda edindigi bilgi ve
becerileri yaratici ve elestirel bir
yaklasimla degerlendirir. /
Evaluates the knowledge and
skills acquired in the fields of
Public Relations and
Advertising with a creative and
critical approach.

7.Halkla iligkiler, reklamcilik,
marka y6netimi, butlinlesik
pazarlama iletisimi, ikna edici
iletisim ve kurumsal iletisim
alanina ait ulusal ve
uluslararasi literatuirt
calismalarinda kullanir. /
Utilizes national and
international literature in the
fields of public relations,
advertising, brand
management, integrated
marketing communication,
persuasive communication,
and corporate communication
in their studies

8.igletmelerin karar alma
sureglerinde yonetim islevi
olarak; Halkla iligkiler ve
Reklamcilik alaninin yapisal ve
yonetsel 6zelliklerini uzmanhg
dogrultusunda yurutar. /
Carries out the management
function of the field of Public
Relations and Advertising in
the decision-making processes
of organizations according to
his/her expertise in the
structural and managerial
characteristics.

9.Halkla iliskiler ve Reklamcilik
kampanyasi surecine dahil
olan; amag, hedefler, hedef
kitle secimi ve kampanya
mesajlarini etkin bir bicimde
olusturur. / Effectively creates
the purpose, goals, target
audience selection, and
campaign messages that are
part of Public Relations and
Advertising campaigns
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10.Etik ve sosyal sorumluluk
anlayisiyla mesleki proje ve
etkinlikleri tasarlar. / Designs
professional projects and
activities with an understanding
of ethics and social
responsibility.

11.Halkla iligkiler ve
Reklamcilik uygulamalari
aracih@iyla toplumsal konularda
sosyal fayda olusturur. /
Creates social benefit in
societal issues through the
practice of Public Relations
and Advertising.

12.Bir yabanci dili (ingilizce) en
az Avrupa Dil Portféyl B1
Genel Diizeyinde kullanir. /
Speaks a foreign language
(English) at least at the B1
General Level of the European
Language Portfolio

13.Use communication
environments and tools
competently in their
professional and scientific
studies / Mesleki ve bilimsel
calismalarinda, iletisim ortam
ve araclarini yetkin bir sekilde
kullanir

14.Halkla iligkiler ve
Reklamcilik alanlari ile ilgili
etkinlikleri, sosyal haklarin
evrenselligi, sosyal adalet,
kalite kiltirl ve kiiltirel
degerlerin korunmasi ile gevre
koruma, is saghgi ve guvenligi
konularinda edindigi biling
dogrultusunda organize eder. /
Organizes activities related to
the fields of Public Relations
and Advertising in line with the
consciousness gained in the
universality of social rights,
social justice, quality culture,
preservation of cultural values,
environmental protection, and
occupational health and safety.
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15.Halkla iligkiler ve
Reklamcilik uygulama alanlari
ile ilgili ulusal ve uluslararasi
kampanyalarin stratejilerini,
marka yonetim stireclerini, kriz
iletisimi ile ilgili planlamalarini
dizayn eder. / Designs
strategies for national and
international campaigns related
to the fields of Public Relations
and Advertising, brand
management processes, and
crisis communication planning.

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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