EHIR413 - Entrepreneurship / Entrepreneurship

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Entrepreneurship / Entrepreneurship

Ders Kodu / Course Code

EHIR413

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

On kosulu olan ders yoktur.

There are no prerequisite courses.

Amaci / Purpose

Girisimcilik dersi, 6grencilere pazarlama ve yaraticilik agirlikli bir programla yeni bir girisim
yapilirken dikkat edilmesi gereken konularin alt yapisini sizlere vermeyi amaglamaktadir.
Bu baglamda, pazarlama kavraminin tanimini, igerigini, pazarlama karmasi 6geleri ile
beraber giincel pazarlama yaklasimlarini 6gretmeyi hedeflemektedir. Pazarlama
yaklasimlari ile beraber tiiketici davraniglarn, hedef kitlenin nemi, konumlandirma ve
pazarlama stratejileri hakkinda da égrencilere bilgi vererek basarili bir girisim icin gerekli
ogeler degerlendirilecektir.

.Entrepreneurship course aims to provide students with the infrastructure of the issues
that should be considered when making a new venture with a marketing and creativity-
oriented program. In this context, it aims to teach the definition of the concept of
marketing, its content, marketing mix elements and current marketing approaches.
Along with marketing approaches, the students will be informed about consumer
behavior, the importance of the target audience, positioning and marketing strategies,
and the necessary elements for a successful enterprise will be evaluated.

igerigi / Content

Pazarlama kavraminin detayl bir sekilde bilesenleriyle beraber incelenmesi, giincel
pazarlama yaklagimlarinin érnek ve vaka analizleri Gzerinden anlatiimasi, basaril bir
girisimde olmazsa olmaz sartlar incelenecektir.

.Examining the concept of marketing together with its components in detail, explaining
current marketing approaches through examples and case studies, indispensable
conditions for a successful enterprise will be examined.

Onerilen Diger Hususlar /
Recommended Other
Considerations

1. Sunum- Powerpoint Ders Anlatimi 2. Soru-Cevap Yéntemi 3. Tartisma Yontemi 4.
Ornek Olay Yontemi 5. Vaka Analizi ve Uygulamali C6zim Y&ntemleri

1. Presentation- Powerpoint Lecture 2. Question-Answer Method 3. Discussion
Method 4. Case Study Method 5. Case Analysis and Applied Solution Methods

Staj Durumu / Internship Status

yok

no

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

A'dan Z'ye Pazarlama - Philip Kotler - MediaCat Kitaplan

Pazarlama ilkeleri - Philip Kotler - Beta Yayinevi

Pazarlama 4.0 ( Marketing 4.0) - Philip Kotler - Optimist Yayin Dagitim
POSTMODERN PAZARLAMA - Yavuz Odabasi - MediaCat Kitaplari

Pazarlama iletisimi Yénetimi / Yavuz Odabasi- Mine Oyman / MediaCat Kitaplari

Marketing A to Z - Philip Kotler - MediaCat Books

Marketing Principles - Philip Kotler - Beta Publishing House

Marketing 4.0 ( Marketing 4.0) - Philip Kotler - Optimist Publishing Distribution
POSTMODERN MARKETING - Yavuz Odabasi - MediaCat Books

Marketing Communication Management / Yavuz Odabasi- Mine Oyman / MediaCat
Books




Ogretim Uyesi (Uyeleri) / Faculty Dog Dr Selen Butgel Tunali
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Girisim, pazarlama ve pazarlamanin temel ilkelerini tanimlar Defines the basic principles of enterprise, marketing and marketing

2 Girisim ve pazarlamanin 6nemini ve amacini agiklar Explain the importance and purpose of enterprise and marketing

3 Giincel girisimcilik yaklagimlarini agiklar Explains current entrepreneurship approaches

4 Konumladirma, tiiketici davraniglari vb pazarlama ile ilgili kavramlar girisimci bakis acisiyla tartsir Fl?ésrggzizsepositioning, e Tl te el o7 2 W DR Sares s D7 £1) @i e ]
5 Girisimcilik ve yaraticilik arasindaki iliskiyi degerlendirir Evaluates the relationship between entrepreneurship and creativity

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Girigsimciligin Tanimi, Kapsami ve Ozellikleri, Diinya’da ve Tiirkiye'de
Girigsimciligin Tarihi Geligimi
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Girisimcilik Tiirleri, Tiirkiye’deki Girisimcilik Tirleri Ornekleri
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Girisimci Olma Nedenleri ve Gerekli Beceriler, Turkiye'deki
Girigimcilik Tarleri Ornekleri
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Girisimci Olma Ned__enleri ve Gerekli Beceriler, Tirkiye'deki
Girisimcilik Turleri Ornekleri
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Girigsimcilik Kultiiri ve Temel Fonksiyonlari
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Girisimcilikte Motivasyon ve Girigimcilik Niyetleri
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Bilissel Girisimcilik ve Karar Verme, Girisimcinin Ekonomik Roli
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Girisimcilikte Basari, Paydaslar ve Sosyal Sorumluluk, Girisimcilikte
Vizyon, Misyon, Amag ve Strateji
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Girisimci Organizasyon, Girisimci Olmak igin Gerekli Olan Yetenek,
Kalite ve Fon Kaynaklari
. . gretim Yont .. o
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 KOBI Tanimi, Ozellikleri ve Finansmani, KOBI'lerin Sorunlari
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Turkiye’'de Girisimcilere ve KOBI’lere Saglanan Destekler
Teorik Dersler / Theoretical Uygulama Lab ?ggﬁ;ﬂ;:{ﬁrgsggi\% Methods On Hazirlik / Preliminary
Technigues
13 Girisimcilik Stireci ve Uygulamasi, Fizibilite Ettidi
Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁﬂ&gﬁgﬁgmz Methods On Hazirlik / Preliminary
Techniques
14 Final Sinavi
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 40.00 40.00
Bireysel Calisma / Self Study 1 10.00 10.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 60.00 60.00
Okuma / Reading 1 4.00 4.00
Ornek Vaka incelemesi / Case Study 1 4.00 4.00
Performans / Performance 1 4.00 4.00
Toplam / Total: 8 126.00 126.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 126.00/25.00 = 5.04 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 126.00 / 25.00 = 5.04 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Healtilyg (Ol 111 (112113 [1.1.4 | 115 [ 116 | 1.1.7 | 1.1.8 | 1.1.9 [1.1.10[1.1.11

1.Girisim, pazarlama ve
pazarlamanin temel ilkelerini
tanimlar / Defines the basic
principles of enterprise,
marketing and marketing

2.Girisim ve pazarlamanin
6nemini ve amacini agiklar /
Explain the importance and
purpose of enterprise and
marketing

3.Giincel girisimcilik
yaklagimlarini agiklar / Explains
current entrepreneurship
approaches

4. Konumladirma, tliketici
davraniglar vb pazarlama ile
ilgili kavramlan girisimci bakis
agislyla tartsir / Discusses
positioning, consumer behavior
and marketing concepts from
an entrepreneurial perspective

5.Girigsimcilik ve yaraticilik
arasindaki iligkiyi degerlendirir /
Evaluates the relationship
between entrepreneurship and
creativity

Katki Dlizeyi / Contribution Level : 1-Cok Duisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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