EGZT314 - Media Economics and Management / Media Economics and Management

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Media Economics and Management / Media Economics and Management

Ders Kodu / Course Code

EGZT314

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Medyanin toplum uzerindeki etkisi ile birlikte bir ekonomik deger olarak yapisinin
incelenmesi

Examining the structure of media as an economic value together with its impact on
society

igerigi / Content

Medya ekonomisinin kavramsal ¢ercevede ele alinisi, medya kuruluglarinin ekonomik
yapiya katkisi ve kendi icerisinde olusturduklan ekonomik deger, geleneksel ve dijital
medya ortamlari ve ekonomik isleyisleri

The conceptual approach of the media economy, the contribution of media
organizations to the economic structure and the economic value they create,
traditional and digital media environments and their economic functioning.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Medya Ekonomisi ve isletmeciligi- Ed. Erdal Dagtas

Media Economy and Management- Ed. Erdal Dagtas

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Yelda Senkal




OGRENME GIKTILARI / LEARNING OUTCOMES

Medya Ekonomisinin temel kavramlarini 6grenir.

Learns the basic concepts of Media Economy.

Geleneksel ve yeni medya ortamlarini tanimlayarak, bu ortamlarin yarattigi ekonomik yapiyi kavrar.

Describes the traditional and new media environments and understands the economic structure
created by these environments

Medya sektoriinlin, diinyada ve Turkiye'de isleyisi hakkinda bilgi sahibi olur.

The media sector in the world and in Turkey will have information about the operation.

HAFTALIK DERS iCERIiGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Medya Ekonomisi ve Yénetimi Girig
Media Economics and Management Introduction
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Medyanin tanimi, Diinyada ve Tirkiye’de medyanin 6nemi
The media definition, the importance of the media in the world and
Turkey
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Medya ekonomisinin tanimlanmasi, medya ekonomisi Gizerindeki
etkenler
Definition of media economy, factors on media economy
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Medya ekonomisinde temel kavramlar- Medya Ekonomisi ve genel
ekonomi iligkisi
Basic Concepts in Media Economy - Media Economy and General
Economy Relationship
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 Medyada Kuresellesme, medya emperyalizmi

Globalization in the Media, media imperialism
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Medya ekonomisinde piyasa tiirleri (Oligapol ve Tekel)
Market types in the media economy (Oligapol and Monopoly)
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Tekellesme tlrleri
Monopolization types
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize sinavi
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Sinema sektoriiniin ekonomisi ve isletmeciligi
Economy and management of the cinema industry
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Medya ekonomisi ve reklam(reklam veren, reklam ajanslari)
Media economy and advertising (advertisers, advertising agencies)
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Medya ekonomisi ve reklam iliskisinde medya planlama

Media planning in media economy and advertising relationship
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Radyo ve Televizyon sektoriinin medya Ekonomisi
Media Economy of Radio and Television Industry
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Yazili Basin isletmelerinde Medya Ekonomisi
Media Economics in Print Media Companies
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Medya ekonomisi ve Yeni medya iligkisi

Media economy and new media relationship
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Bireysel Calisma / Self Study 8 8.00 64.00
Derse Katilim / Attending Lectures 13 3.00 39.00
Final Sinavi / Final Examination 1 1.00 1.00
Toplam / Total: 23 22.00 114.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 114.00/25.00 = 4.56 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 114.00 / 25.00 = 4.56 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Healtilyg (Ol 111 (112113 [1.1.4 | 115 [ 116 | 1.1.7 | 1.1.8 | 1.1.9 [1.1.10[1.1.11

1.Medya Ekonomisinin temel
kavramlarini 6grenir. / Learns
the basic concepts of Media
Economy.

2.Geleneksel ve yeni medya
ortamlarini tanimlayarak, bu
ortamlarin yarattigi ekonomik
yapiyl kavrar. / Describes the
traditional and new media
environments and understands
the economic structure created
by these environments

3.Medya sektdriinin, diinyada
ve Turkiye’'de isleyisi hakkinda
bilgi sahibi olur. / The media
sector in the world and in
Turkey will have information
about the operation.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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