EYMD304 - Integrated Marketing Communication / Integrated Marketing Communication

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Integrated Marketing Communication / Integrated Marketing Communication

Ders Kodu / Course Code

EYMD304

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Bu dersin 6n kosulu yoktur.

This course has no prerequisites.

Amaci / Purpose

Bu dersin amaci pazarlama iletisiminde butunsel yaklagimlar, pazarlama karmasinda
iletisimin yapilandinimasi, reklam, halkla iligkiler, promosyon, sponsorluk, kurumsal kimlik
iletisimi gibi alanlarin birlikte ve esglidiimle uygulanma teknikleri, arastirma ve medya
planlamasinin, pazarlama iletisimine blttinlenmesini kazandirmaktir.

This course will examine the theory and techniques applicable to all the major
marketing communication functions: advertising, direct marketing, sales promotions,
public relations, and personal selling. It will provide a knowledge base that will allow
students to research and evaluate a company’s marketing and promotional situation
and use this information in developing effective communication strategies and
programs.

igerigi / Content

Pazarlama iletisiminde butuinsel yaklagimlar, pazarlama karmasinda iletisimin
yapilandinimasi, reklam, halkla iligkiler, promosyon, sponsorluk, kurumsal kimlik iletigimi
calismalari.

Advertising, direct marketing, sales promotions, public relations, and personal selling
stuides.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None
Kitabi / Malzemesi / Onerilen Yok None

Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Butlinlesik pazarlama iletisimi anlayisina sahiptir. Has an understanding of integrated marketing communication

Pazarlama iletisimi icindeki kilit 6gelerin nasil entegre oldugunu anlar Understands how key elements in marketing communications are integrated
Bitlnlesik pazarlama iletisimine dair teorileri derinlemesine anlar. Have a deep understanding of the theories of integrated marketing communication.
Butunlesik pazarlamanin temel kavramlarina hakim olurlar They master the basic concepts of integrated marketing

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama iletisimi genel gergeve
Marketing communication general framework
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Pazarlama iletisiminin agsamalari
Stages of marketing communication
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Butinlesik pazarlama iletisimi
Integrated marketing communications
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlama iletisimi ve marka ve marka stratejileri
Marketing communication and brand and brand strategies
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Pazarlama iletisiminin amaglari

Purposes of marketing communication
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 iletisim biitgesi ve biitge ydntemleri
Communication budget and budget methods
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Medya planlamasi ve reklam
Media planning and advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Kisisel satig
Personal selling
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Halkla iligkiler
Public relations
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Satig ve promosyon

Sales and promotion
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Sponsorluk
Sponsorship
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Dogrudan Pazarlama
Direct Marketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Dijital medya ve pazarlama
Digital media and marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 7 2.00 14.00
Derse Katilim / Attending Lectures 12 3.00 36.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 11 4.00 44.00
Okuma / Reading 10 3.00 30.00
Toplam / Total: 42 16.00 128.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 128.00/25.00 = 5.12 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 128.00 / 25.00 = 5.12 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Butlinlesik pazarlama iletisimi
anlayisina sahiptir. / Has an
understanding of integrated
marketing communication

2.Pazarlama iletisimi icindeki
kilit 6gelerin nasil entegre
oldugunu anlar / Understands
how key elements in marketing
communications are integrated

3.Biitunlesik pazarlama
iletisimine dair teorileri
derinlemesine anlar. / Have a
deep understanding of the
theories of integrated
marketing communication.

4 Butunlesik pazarlamanin
temel kavramlarina hakim
olurlar / They master the basic
concepts of integrated
marketing

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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