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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Media Analysis / Media Analysis

Ders Kodu / Course Code

EYMD305

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

YOK

NO

Amaci / Purpose

Bu dersin amaci medya metinlerini okuma ve analiz etme becerilerini kazandirmaktir.
Ogrenciler, “Medya Analizi” dersi okumalari, 6grenimleri ve uygulamalari ile a) Medya
analizi tekniklerini tanimlayabilir; b) Kiresel diiziemde medya sistemlerini tanimlayabilir ve
siniflandirabilir; Medya metinlerinin etkilerini degerlendirmek tizere gerekli analitik ve
entelektuel becerilere sahip olur.

The aim of this course is to provide the skills to read and analyze media texts. By
reading, learning and applying the course “Media Analysis”, students will be able to: a)
Define media analysis techniques; b) Define and classify media systems on a global
scale; and Gain the necessary analytical and intellectual skills to evaluate the effects
of media texts.

igerigi / Content

Gostergebilimsel Coziimleme, igerik Analizi, Séylem Analizi, Psikanaliz Anlati Analizi

Semiotic Analysis, Content Analysis, Discourse Analysis, Psychoanalysis Narrative
Analysis

Onerilen Diger Hususlar /
Recommended Other
Considerations

Derste hem vize hem de finalde icerikte agiklanan yéntem ve teknikler ile ilgili 6devler
yapilacaktir.

There will be assignments regarding the methods and techniques explained in the
content in both the midterm and final exams.

Staj Durumu / Internship Status

YOK

NO

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading
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Ankara: Siyasal Kitabevi. S: 65-85.

IBagge, E. (2013). Frankfurt Okulu, Ankara: Dogu Bati Yayinlari.

Barkin, O. O. ve Ozkartal, M. (2018). Géstergebilimsel Céziimleme Yéntemiyle Kadina
Yoénelik Siddet Afislerinde Anlam Aktarimi Sorunu . Tirkiye Bilimsel Arastirmalar Dergisi ,
3(2),167-178 .

[Barthes, R. (2000). Camera Lucida: Reflections on Photography, Translated by Howard,
R. Vintage Books, London, Printed and bound in Great Britain by Clays Ltd. St Ives plc.
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Yayincilik;




lJung, C, G. (2015). Analitik Psikoloji Uzerine iki Deneme, gev: Yilmaz, i, H. istanbul:
Pinhan Yayincilik;

lJung, C, G. (2016). Analitik Psikoloji S6zItigii, gev: Nirven, N. istanbul: Pinhan
Yayincilik;

lJung, C, G. (2016). Freud ve Psikanaliz, gev: Yilmaz, i, H. istanbul: Pinhan Yayincilik;
IMyers, D. ve Dewall, N. (2017). Psikoloji, gev editorii: Batiglin, A, D. Ankara: Palme

Yayincilik.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogretim Uyesi Hakan TAN

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Medya analizi tekniklerini tanimlar. Describes media analysis techniques.

2 Kiresel diizlemde medya sistemlerini tanimlar, inceler, arastirir ve sorgular. It defines, examines, researches and questions media systems on a global level.

3 Medya metinlerinin etkilerini degerlendirmek Gizere gerekli analitik ve entelektliel becerileri fark eder. Realize the analytical and intellectual skills necessary to evaluate the effects of media texts.

4 Medya analiz yontem ve tekniklerinde kullanilan kavram ve kuramlar siniflar, inceler ve uygular. Classify, examine and apply concepts and theories used in media analysis methods and techniques.
5 Geleneksel ve yeni medyadaki iceriklerini uygular, arastirir, inceler ve 6rnekler. Applies, researches, examines and samples the contents of traditional and new media.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Tanmigma, Dersin Tasanimi Ve Ders igeriginin Paylagilmasi: Elestirel
Yaklasim, Gostergebilim, Igerik Analizi, S6ylem Analizi, Psikanaliz
Anlati Analizi

Slayt

Introduction, Course Design and Sharing of Course Content: Critical
Approach, Semiotics, Content Analysis, Discourse Analysis,
Psychoanalysis Narrative Analysis

Slide

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yéntem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Medyada Analiz Yontemlerine Genel Bir Bakis: lletisim, Bilim,
Yéntem, Propaganda, ikna, imge, imaj, G6z ve Gérsel Diisiinme,
imge ve imajin Yiikselisi Séziin Diisiisli, Semboller, Piktogram,
ideogram, Renklerin Anlami, Simiilakrlar ve Simiilasyon, Piktogram
ve ideogram, Renklerin Anlami, Diizanlam ve Yananlam, Sembol ve
Gosterge, Gostergeleri Tiketmek

Slayt

An Overview of Analysis Methods in Media: Communication, Science,
Method, Propaganda, Persuasion, Image, Image, Eye and Visual
Thinking, Image and the Rise of Image, Fall of Word, Symbols,
Pictogram, Ideogram, Meaning of Colors, Simulacra and Simulation,
Pictogram and Ideogram, Meaning of Colors, Denotation and
Connotation, Symbol and Sign, Consuming Signs

slides

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yéntem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Elestirel Yaklagim ve Géstergebilim: Frankfurt Okulu ve Temsilcileri,
Hegemonya Kavrami ve Temsilcileri, Kiiltlrel Calismalar ve lletisimin
Ekonomi Politigi

Slaytlar, Makale

Critical Approach and Semiotics: Frankfurt School and Its
Representatives, The Concept of Hegemony and Its Representatives,
Cultural Studies and Political Economy of Communication

Slides, Article

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

Gostergebilim: Ferdinand De Saussure ve Charles Sanders Peirce,
Vladimir Propp, Roman Jakobson, Roland Barthes

Slaytlar, Makale

Slides, Article

Semiology: Ferdinand De Saussure and Charles Sanders Peirce,
Vladimir Propp, Roman Jakobson, Roland Barthes

Slides, Article
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques

Gostergebilimsel Kavramlar ve Analiz: Konu: Gosterge-

Gosteren/Gosterilen, Dil-S6z, T6z-Bigim, Esstirem/Artsiirem, Sistem-

Deger ile Dilin Cizgiselligi ve Nedensizligi, Fonem (Ses Birim), Parola

(S6z), Paradigma (Dizge), Dizim (Sentegma) ve Yapisalciliga Slaytlar, Makale

Gostergebilimsel Bakis, Mit, Egretileme (Metafor) ve Diizdegismece

(Metanomi, Cerceve,

Semiotic Concepts and Analysis: Subject: Sign-Signifier/Signified,

Language-Word, Substance-Form, Synchrony/Diachrony, System-

Value and Linearity and Causality of Language, Phoneme (Sound Slides. Article

Unit), Password (Word), Paradigm (System), Syntagm (Syntagma) ’

and Semiotic View of Structuralism, Myth, Metaphor and Metanomy,

Frame,

. . Ogretim Yont - .

Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrc\eri/s)l'gsgiﬁz Methods On Hazirlik / Preliminary
Techniques

Gostergebilimsel Reklam Analizi: Konu: Logo Analizi, Afis Analizi,

Reklam Analizi, Sosyal Medya Analizi ve Ornekleri Slaytlar, Makale

Semiotic Advertising Analysis: Subject: Logo Analysis, Poster Slides. Article

Analysis, Advertising Analysis, Social Media Analysis and Examples ’

gretim YO .

Teorik Dersler / Theoretical Uygulama Lab -?glzﬁ;;:reriﬁr;t:g;“\éz Methods On Hazirlik / Preliminary
Technigues

Odev ve Sunumlar (Ornek: Uygulama Ornekleri Uygulama,

Homework and Presentations (Example: Application Examples APPLICATION,

. . Ogretim Yont - .

Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlizerils)rr;s&iﬁz Methods On Hazirlik / Preliminary
Techniques

Ara Sinav

Midterm Exam

gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

igerik Analizi: igerik Analizinin Kisa Tarihgesi, igerik Céziimleme

Tanimlarn, igerik Géziimlemesi Cesitleri, igerik Céziimleme Tekniginin Slaytlar
Unsurlan, Geleneksel ve Yeni Medyada icerik Analiz Ornekleri

Content Analysis: Brief History of Content Analysis, Content Analysis

Definitions, Content Analysis Types, Elements of Content Analysis Slides

Technique, Content Analysis Examples in Traditional and New Media
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Séylem Analizi: S6ylem Nedir? Soylem; Benzerlikler, Karsitliklar ve
10 Farkliliklar, Séylem Cézimleme Bigimleri, Séylemin Ozellikleri ve Slaytlar, Makale
Tdrleri, S8ylem - Verici- Oznellik, S6ylem ve Kanitlama
Discourse Analysis: What is Discourse? Discourse; Similarities,
Contrasts and Differences, Forms of Discourse Analysis, Slides. Article
Characteristics and Types of Discourse, Discourse - Giver - ’
Subjectivity, Discourse and Proof
gretim Yont "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁill(rreri/(')l'r;:;:i\r/lz Methods On Hazirlik / Preliminary
Technigues
11 Geleneksel ve Yeni Medyada S6ylem Analizi: Konu: Van Dijk’in Slavilar. Makale
Sdylem Coézumlemesi, Yeni Medyada Sdylem Analizi Ornekleri ytar,
Discourse Analysis in Traditional and New Media: Topic: Van Dijk's Slides. Article
Discourse Analysis, Examples of Discourse Analysis in New Media ’
. . Ogretim Yont - -
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\rgz Methods On Hazirlik / Preliminary
Techniques
12 Psikanaliz Anlati Analizi: Sigmund Freud ve Psikanaliz Slaytlar, Makale
Psychoanalys?s Narrative Analysis: Sigmund Freud and Slides, Article
Psychoanalysis
. . Ogretim Yoéntem ve = o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
13 Psikanaliz Anlati Analizi Ornekleri Slaytlar, Makale
Psychoanalysis Narrative Analysis Examples Slides, Article
. . Ogretim Yontem ve - .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 |Odev ve Sunumlar (Ornek: Uygulama Ornekleri) Proje ve 6dev
Assignments and Presentations (Example: Application Examples) Project and homework
. . Ogretim Yont - —
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgrils)l'gsgig Methods On Hazirlik / Preliminary
Techniques
15 Final Sinavi
Final Exam

719




DEGERLENDIRME / EVALUATION

. Sevilf Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number T o
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yariyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number S 2
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Y{izdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siresi | Toplam Is Yiikii
" Sayi/ (Saat) / (Saat) / Total
BlIEr ot e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Bireysel Calisma / Self Study 14 3.00 42.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Final Sinavi / Final Examination 1 1.00 1.00
Proje Hazirlama / Project Preparation 2 10.00 20.00
Proje Sunma / Project Presentation 2 10.00 20.00
Toplam / Total: 34 28.00 126.00

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 25.00 (Saat/AKTS) = 126.00/25.00 = 5.04 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 126.00 / 25.00 = 5.04 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Medya analizi tekniklerini
tanimlar. / Describes media
analysis techniques.

2 Kiresel dizlemde medya
sistemlerini tanimlar, inceler,
arastirr ve sorgular. / It defines,
examines, researches and
questions media systems on a
global level.

3.Medya metinlerinin etkilerini
degerlendirmek lizere gerekli
analitik ve entelektlel becerileri
fark eder. / Realize the
analytical and intellectual skills
necessary to evaluate the
effects of media texts.

4.Medya analiz yontem ve
tekniklerinde kullanilan kavram
ve kuramlar siniflar, inceler ve
uygular. / Classify, examine
and apply concepts and
theories used in media analysis
methods and techniques.

5.Geleneksel ve yeni
medyadaki igeriklerini uygular,
arastinir, inceler ve érnekler. /
Applies, researches, examines
and samples the contents of
traditional and new media.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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