EYMDA439 - New Media Studies / New Media Studies

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media Studies / New Media Studies

Ders Kodu / Course Code

EYMD439

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

YOK

NONE

Amaci / Purpose

Yeni medya Calismalari dersinin amaci, yeni medyayi ve yeni medya ortamlarini
geleneksel medyadan farklilastiran 6zellikleri ve toplumsal-siyasal-kiltiirel ve ekonomik
alanlardaki etkisini kavramsal ve kuramsal diizeyde agiklayarak sorular gelistirmek,
ornekler Uzerinden toplumsal-siyasal-kultiirel yagsamdaki etkisini ve bireyselligin
deneyimlenmesindeki yeni olgulari irdelemektir.

The aim of the New Media Studies course is to develop questions by explaining the
new media and its features that differentiate it from the traditional media and its impact
on social-political-cultural and economic fields at a conceptual and theoretical level, to
examine its impact on social-political-cultural life and new phenomena in the
experience of individuality through examples.

igerigi / Content

Gunumizde yeni medya (gesitli dijital iletisim teknolojileri) ve yeni medya ortamlari (gesitli
platformlar) glindelik yagsamin ayrilmaz bir pargasi haline gelmis, hatta geleneksel
medyanin ve geleneksel medya metinlerinin kullanimin yerini giderek almaya baslamistir.
Yeni medyanin kullanim pratiklerinin toplum, kultlr ve birey (izerine gesitli etkileri ile
yaratici endustrideki konumu basta iletisim bilimleri olmak lzere, kultirel cahismalar,
sosyoloji, antropoloji, iktisat ve hukuk gibi farkl disiplinlerde “yeni medya calismalan” adi
altinda irdelenmeye baslanmistir.

Today, new media (various digital communication technologies) and new media
environments (various platforms) have become an inseparable part of daily life, and
have even begun to replace the use of traditional media and traditional media texts.
The various effects of the usage practices of new media on society, culture and the
individual and its position in the creative industry have begun to be examined under
the name of "new media studies" in different disciplines such as cultural studies,
sociology, anthropology, economics and law, especially communication sciences.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Van Deursen, A ve Van Dijk, J. (2011). “Internet skills and the digital divide.” New Media &
Society 13(6): 893-911.

Yildinm Becerikli, S. (2014). “Kusaklararasi iletisim agisindan yeni iletisim teknolojilerinin
kullanimi: ileri yas grubu iizerine bir degerlendirme.” istanbul Universitesi iletisim Fakiiltesi
Dergisi, 19-31.

Nelsper, E.J. ve R.Lynon (2016) “Dijital Yerliler Kanit Nerede?”, Yeni Medya Kullanicinin
Yiikselisi. Der. H.Hiiliir ve C.Yasin. Ankara:Utopya. 39-62.

Tsatsou, P. (2016) “Sayisal ugurumun yeniden degerlendirilmesi...” Yeni Medya
Kullanicinin Yiikselisi. Der. H.Hiiliir ve C.Yasin. Ankara:Utopya. 396-410.

Hermida, A. (2017) Herkese sdyle: Sosyal medyada neden paylasimda bulunuruz?,
istanbul: Kafka.

Narmanlioglu, H. (2018) Vatanini Seven Tiklasin: Sanal Cematte Ulusun TahayylU.
Istanbul: Kalkedon.

Chang, X. (2017) Social Media in Industrial China. London: UCL. E Book.

Morva, O. (2016) “Ben Kendim ve Dijital Benligim: Dijital iletisim Caginda Benlik
Kavramsallastirmasy”, Dijital Kavramlar, Olanaklar, Deneyimler. Der. N.Timisi, istanbul:
Kalkedon. 41-62.

inton, S. ve L. Hjorth (2013). Understanding Social Media. London: Sage. 1,2,3,4,7 ve 8.
Bolumler.

Van Dijk, J. (2016) Ag Toplumu. istanbul: Kafka. 8 ve 9.Bélimler.

Aslan, M. G. (2013). “Yeni Medyanin “Yeni’ligi Uzerine”, I. Ulusal Yeni Medya Kongresi 7-8
Mayis 2013. izmit-KOUIF ve Alternatif Bilisim Dernegi. 102-110.

Van Deursen, A ve Van Dijk, J. (2011). “Internet skills and the digital divide.” New
Media & Society 13(6): 893-911.

Yildinm Becerikli, S. (2014). “Kusaklararasi iletisim agisindan yeni iletisim
teknolojilerinin kullanimi: ileri yas grubu iizerine bir degerlendirme.” istanbul
Universitesi iletisim Fakiiltesi Dergisi, 19-31.

Nelsper, E.J. ve R.Lynon (2016) “Dijital Yerliler Kanit Nerede?”, Yeni Medya
Kullanicinin Yiikselisi. Der. H.Hiilir ve C.Yasin. Ankara:Utopya. 39-62.

Tsatsou, P. (2016) “Sayisal ugurumun yeniden degerlendirilmesi...” Yeni Medya
Kullanicinin Yiikselisi. Der. H.Hiiliir ve C.Yasin. Ankara:Utopya. 396-410.

Hermida, A. (2017) Herkese sdyle: Sosyal medyada neden paylasimda bulunuruz?,
istanbul: Kafka.

Narmanlioglu, H. (2018) Vatanini Seven Tiklasin: Sanal Cematte Ulusun Tahayylu.
Istanbul: Kalkedon.

Chang, X. (2017) Social Media in Industrial China. London: UCL. E Book.

Morva, O. (2016) “Ben Kendim ve Dijital Benligim: Dijital iletisim Gaginda Benlik
Kavramsallastirmas!”, Dijital Kavramlar, Olanaklar, Deneyimler. Der. N.Timisi,
istanbul: Kalkedon. 41-62.

inton, S. ve L. Hjorth (2013). Understanding Social Media. London: Sage. 1,2,3,4,7 ve
8. Bolimler.

Van Dijk, J. (2016) Ag Toplumu. istanbul: Kafka. 8 ve 9.Bélimler.

Aslan, M. G. (2013). “Yeni Medyanin “Yeni’ligi Uzerine”, I. Ulusal Yeni Medya
Kongresi 7-8 Mayis 2013. izmit-KOUIF ve Alternatif Bilisim Dernegi. 102-110.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Nida Kahraman

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Yeni Medya ve iletisim alanindaki temel kavramlan kuramlar ile iliskilendirerek agiklar.

Is familiar with the theoretical and analytical basic concepts and methods of social sciences and fine
arts for understanding the world and society.

5 Yeni medyanin toplumsal, ekonomik, kiiltiirel ve sanatsal etkilerine yonelik yaklasimlar yaklasimlar
yetkin bir sekilde tartisir.

Knows approaches to social, economic, cultural and artistic effects of new media.

3 Sosyal medya platformlarinin ortaya cikisini Web'in teknolojik evrimine paralel olarak agiklar. \E:t))l?ms the emergence of social media platforms in parallel with the technological evolution of the
4 Sosyal medya yonetimini, online mecralara yonelik pazarlama ve reklamcilik yéntemlerini dizayn eder Designs social media management and marketing and advertising methods for online platforms.
5 Dijital pazarlama alaninda platforma ydnelik icerik gelistirme stratejilerini planlar. Plans content development strategies for platforms in the field of digital marketing

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

lletisim

Yeni Medya

Yeni Olan nedir?
Tekno Sosyal Toplum
1 Katiimci Kultir
Yakinsama

Communication

New Media

What is New?
Techno-Social Society
Participatory Culture
Convergence

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Yeni medya endustrisi
Kavramlar-Kuramlar
Kitlesel Oz iletisim

Ag bireysellesmesi
Dijital Bélunme
Yurttas Gazeteciligi

2 Filtre Balonlari

Yanki Odalari

New Media Industry
Concepts-Theories

Mass Self-Communication
Network Individualization
Digital Divide

Citizen Journalism

Filter Bubbles

Echo Chambers

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Technigues

On Hazirlik / Preliminary

Toplululuk
Guclu-Zayif Baglar
Sosyal Degisim

3 Sanal Toppluluklar
Sanal Topluluk Rolleri

Community

Strong and Weak Ties
Social Change

Virtual Communities
Virtual Community Roles
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Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Wikipedia
Teknolojik altyapisi
Bilginin insasi
Vatandas bilimi

Wikipedia

Technological Infrastructure

Construction of Knowledge (veya Knowledge Construction*)*
Citizen Science

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Google-web 1 donemi

Google web 2 -3 donemi

Googlein ekonomi politigi

Google ve Yapay Zeka Teknolojileri

Google - Web 1.0 Era

Google - Web 2.0 and 3.0 Era

The Political Economy of Google

Google and Artificial Intelligence Technologies

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yéntem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Youtube

Reklamcilik ve Pazara olan etkisi
YouTube Reklamlari

Pre-roll-Over-Lay Reklamlar
Programmatik Reklamclik
Akiskan-Sabit Platformlar
YouTube-Diger platformlar karsilastirma

YouTube
Advertising and Its Impact on the Market

YouTube Advertisements

Pre-roll and Overlay Ads

Programmatic Advertising

Fluid and Fixed Platforms

Comparison of YouTube and Other Platforms

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Facebook

Facebook ve ldeoloji

Facebookta metalasma ve dijital emek

EdgeRank, Erisim, Etkilesim ve Degerli icerigin Onemi
Facebookta Videolari Etkili Kullanmanin Yollari

Facebook

Facebook and Ideology

Commaodification and Digital Labor on Facebook

EdgeRank, Reach, Engagement, and the Importance of Valuable
Content

Effective Ways to Use Videos on Facebook
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Vize
Mid term
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?li\r’:; Methods On Hazirlik / Preliminary
Technigues
9 Dijital oyun kaltara
Digital gaming culture
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
Sosyal Medya ve Pasif Eylemcilik/Tiklamal
Twitter'da Asimetrik Gorlnurlik Glicu
Twitter''n Ekonomi Politigi
Twitter
10 Twitter reklam modelleri:l
Twitter Istatistikleri
Social Media and Slacktivism/Clicktivism
Asymmetric Visibility Power on Twitter
The Political Economy of Twitter
Twitter
Twitter Advertising Models
Twitter Statistics
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁ;;{g:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
Instagramin gelisimi
Bir Sosyal Medya Pazarlama Kanali Olarak Instagram
Instagramin Ozellikleri
11 Instagram'da Marka lletigimi

Fenomen Kavrami ve Instagram Fenomenleri

The Evolution of Instagram

Instagram as a Social Media Marketing Channel
Features of Instagram

Brand Communication on Instagram

The Concept of Influencer and Instagram Influencers
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12

Teorik Dersler / Theoretical

Uygulama Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Instagram'da Fenomen Pazarlama Uygulamalari

Balik¢i Etki Modelidir (Fisherman's Influence Marketing Model).[l
Tuketici Merkezli Fenomen Model'de (Customer-Centric Influencer
Model)l

Instagram Istatistikleri

Influencer Marketing Practices on Instagram The Fisherman’s
Influence Marketing Model The Customer-Centric Influencer Model
Instagram Statistics

Ogretim Yontem ve Teknikleri

13

Teorik Dersler / Theoretical

Uygulama Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Muzigin Dijitalesmesi

ltunes

Miizik Yapim ve Dagitim Siiregleri Genel Bakis
SOSYAL MEDYA VE DIJITAL MUZIK iLiSKiSI
Youtube Muzik

Spotofy

Algoritmalar ve Kisisellestirme

The Digitalization of Music
iTunes

An Overview of Music Production and Distribution Processes
The Relationship Between Social Media and Digital Music
YouTube Music

Spotify

Algorithms and Personalization

14

Teorik Dersler / Theoretical

Uygulama Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Transmedya hikaye anlatimi uygulamalari

Transmedia storytelling practices

15

Teorik Dersler / Theoretical

Uygulama Lab

Ogretim Yéntem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Final

Final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 100

Toplam / Total: 100

Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
100

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade:

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

SR Er e e Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 8 3.00 24.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 8 3.00 24.00
Soru-Yanit / Question-Answer 14 3.00 42.00
Tartisma / Discussion 14 3.00 42.00
Toplam / Total: 46 14.00 134.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 134.00/25.00 = 5.36 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 134.00 / 25.00 = 5.36 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Yeni Medya ve lletisim
alanindaki temel kavramlari
kuramlar ile iligkilendirerek
aciklar. / Is familiar with the
theoretical and analytical basic
concepts and methods of social
sciences and fine arts for
understanding the world and
society.

2.Yeni medyanin toplumsal,
ekonomik, kiiltirel ve sanatsal
etkilerine yonelik yaklagimlari
yaklasimlari yetkin bir sekilde
tartisir. / Knows approaches to
social, economic, cultural and
artistic effects of new media.

3.Sosyal medya platformlarinin
ortaya cikisini Web'in teknolojik
evrimine paralel olarak

aciklar. / Explains the
emergence of social media
platforms in parallel with the
technological evolution of the
web."

4.Sosyal medya y6netimini,
online mecralara y6nelik
pazarlama ve reklamcilik
yontemlerini dizayn eder /
Designs social media
management and marketing
and advertising methods for
online platforms.

5.Dijital pazarlama alaninda
platforma yonelik icerik
gelistirme stratejilerini planlar. /
Plans content development
strategies for platforms in the
field of digital marketing

Katki Dlzeyi/ Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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