ENMDA419 - Social Media and Management / Social Media and Management

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Social Media and Management / Social Media and Management

Ders Kodu / Course Code

ENMD419

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Dersin temel amaci sosyal medya ve yonetimi ile ilgili yeni medya kurami, sosyal aglar
olgusu ve tarihi, tiketim, tiiketici davranisi, tiketim kltird, benlik sunumu, kisisel imaj,
sanal ve arttinlmis gergeklik, yapay zeka, bagimlilik, gézetim toplumu, dijital diplomasi,
endustri ve etik kavram ve tanimlari ile uygulama alanlarini kavramaktir. Bu amag
dogrultusunda sosyal medya ve yonetimi ile ilgili kuramsal bilginin 6grencilere
kazandinimasi amacglanmaktadir.

The main objective of the course is to comprehend the theory of new media, the
phenomenon and history of social networks, consumption, consumer behavior,
consumption culture, self-presentation, personal image, virtual and augmented reality,
artificial intelligence, addiction, surveillance society, digital diplomacy, industry, and
ethical concepts and definitions, as well as their application areas. In line with this
goal, the aim is to provide students with theoretical knowledge related to social media
and management.

igerigi / Content

Dersin icerigini sosyal medya ve yonetiminin temel kavram, kuram ve uygulamalarinin yeni
ve sosyal medyadaki iletisim baglamindaki etkisi olugturmaktadir. Bununla birlikte ders
iceriginde sosyal medya ve ydnetimi ile yeni ve sosyal medya uygulamalarinin kullanicilar
Uzerindeki etkisinin roli de incelenecektir.

The content of the course revolves around the basic concepts, theories, and
applications of social media and management, and their impact within the
communication context of new and social media. Additionally, the course will examine
the role of social media and management in the influence of users within new and
social media applications.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Ogrenciler sosyal medya ve yénetimi ile kavram, kuram ve uygulamalan hakkinda bilgiye
sahip olarak yeni ve sosyal medyadaki kisisel, kurumsal, siyasal, simgesel, kiiltirel ve
ekonomik uygulamalar hakkinda farkindalik gelistirir.

Students learn about personal, institutional, political, symbolic, cultural, and economic
practices in new and social media by knowing social media and its management,
concepts, theories, and practices.

Staj Durumu / Internship Status

Yok

None




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Binark, M. (2014). Yeni Medya Calismalarinda Arastirma Yontem ve Teknikleri, drl. Binark,
M. istanbul Ayrinti Yayinlari;

Christian Fuchs, Sosyal Medya Elestirel Bir Giris (2020). Nota Bene Yay.

Jenkins, H., Ford, S. ve Green, J. (2013). Spreadable Media: Creating Value and Meaning
A Networked Culture, New York University Press, New York and London. Manufactured in
the United States of America;

6-Kawasaki, G. ve Fitzpatrick, P. (2015). Sosyal Medya Sanati, cev: Benveniste, M.
istanbul: MediaCat Kitaplari

Flew, T. (2008). New Media: An Introduction, Oxford University Press, Australia& New
Zealand. Printed in Hong Kong bySheckWashTong Printing PressLtd;

Manovich, L. (2001). The Language of New Media, USA: The MIT Press;

McLuhan, M ve Powers, B. R. (1992). The Global Village, Oxford University

Binark, M. (2014). Research Methods and Techniques in New Media Studies, Istanbul:
Ayrinti Yayinlari.

Christian Fuchs, Social Media: A Critical Introduction (2020). Nota Bene Publishing.
Jenkins, H., Ford, S., & Green, J. (2013). Spreadable Media: Creating Value And
Meaning In A Networked Culture, New York University Press.

Kawasaki, G., & Fitzpatrick, P. (2015). The Art of Social Media, Istanbul: MediaCat
Kitaplari.

Flew, T. (2008). New Media: An Introduction, Oxford University Press.

Manovich, L. (2001). The Language of New Media, USA: The MIT Press.

McLuhan, M., & Powers, B. R. (1992). The Global Village, Oxford University Press.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr.Ogr.Uyesi Hakan Tan

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Sosyal medya ve yonetimi ile ilgili temel siireglerini tanimlar.

Defines the basic processes related to social media and its management.

2 Sosyal medyanin tarihsel siireci, gelisimi, isleyisi ve sireclerini degerlendirmek lizere gerekli analitik
ve entelektiiel becerileri fark eder.

Realizes the analytical and intellectual skills necessary to evaluate the historical process,
development, operation and processes of social media.

3 Sosyal medya hakkindaki kuramsal bilgiyi detayli bir sekilde tanimlar, inceler, arastirir ve sorgular.

Defines, examines, researches and questions theoretical knowledge about social media in detail.

4 Sosyal medyayi dijital iletisim baglaminda aciklar ve diger ilgili disiplinlerle baglantisini fark eder.

Explains social media in the context of digital communication and recognizes its connection with other
related disciplines.

Sosyal medya ve yonetimi ile ilgili yeni medya kurami, sosyal aglar olgusu ve tarihi, tiiketim, tiketici

5 davranigl, benlik sunumu, kisisel imaj, sanal ve arttinlmis gerceklik, yapay zeka, bagimlilik, gézetim
toplumu, dijital diplomasi, endistri ve etik kavram ve tanimlari ile uygulama alanlarini kavrar ve sosyal
medyanin kullanicilar tizerindeki etkisini tanimlar, uygular, arastirir, inceler ve érnekler.

Understands new media theory, social networking phenomenon and history, consumption, consumer
behavior, self-presentation, personal image, virtual and augmented reality, artificial intelligence,
addiction, surveillance society, digital diplomacy, industry and ethical concepts and definitions and
application areas related to social media and management, and defines, applies, researches,
examines and exemplifies the impact of social media on users.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Dersin Tasariminin ve Igeriginin Paylasiimasi
Introduction and sharing of course content.
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Medyanin Gelenekselden Yeni Medya Kuramina Gelisim Ve
Doéniisiim Sireci ve Yeni Medya Kurami.
Development and Transformation Process of Media from Traditional
to New Media Theory and New Media Theory
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Sosyal Medya Kavrami ve Olgusu ile Sosyal Aglar Tarihi
Social Media Concept and Phenomenon and History of Social
Networks
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Tiketim Toplumu ve Tiiketici Davranigi ile Sosyal Medyanin Tiketici
Davranisi Uzerine Etkileri
Consumer Society and Consumer Behavior and Effects of Social
Media on Consumer Behavior
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Sosyal Medyada Benlik Sunumu

Self Presentation on Social Media
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Sosyal Medyada Kisisel imaj Yénetimi ve Unsurlan
Personal Image Management and Its Elements in Social Media
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Sanal, Sanal ve Arttinlmig Gergeklik
Virtual, Virtual and Augmented Reality
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Sosyal Medya Bagimlig
Social Media Addiction
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Sosyal Medya ve Dijital Diplomasi
Social Media and Digital Diplomacy
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Sosyal Medya ve Yapay Zeka

Social Media and Artificial Intelligence
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Sosyal Medya ve Gézetim Toplumu
Social Media and Surveillance Society
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

13 Sosyal Medya Endiistrisi

Social Media Industry

DEGERLENDIRME / EVALUATION

Katki Yizdesi/

Yanyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities N?liz/tl)(/-:'r Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number e o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 12 3.00 36.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 12 3.00 36.00
Okuma / Reading 12 2.00 24.00
Toplam / Total: 52 12.00 126.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 126.00/25.00 = 5.04 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 126.00 / 25.00 = 5.04 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

114

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.111.1.12{1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Sosyal medya ve yonetimi ile
ilgili temel sureglerini tanimlar. /
Defines the basic processes
related to social media and its
management.

2.Sosyal medyanin tarihsel
sureci, gelisimi, isleyisi ve
suregclerini degerlendirmek
Uzere gerekli analitik ve
entelektuel becerileri fark
eder. / Realizes the analytical
and intellectual skills necessary
to evaluate the historical
process, development,
operation and processes of
social media.
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3.Sosyal medya hakkindaki
kuramsal bilgiyi detayli bir
sekilde tanimlar, inceler,
arastirir ve sorgular. / Defines,
examines, researches and
questions theoretical
knowledge about social media
in detail.

4.Sosyal medyayi dijital iletisim
baglaminda agiklar ve diger
ilgili disiplinlerle baglantisini
fark eder. / Explains social
media in the context of digital
communication and recognizes
its connection with other
related disciplines.

5.Sosyal medya ve yonetimi ile
ilgili yeni medya kurami, sosyal
agdlar olgusu ve tarihi, tiiketim,
tuketici davranisi, benlik
sunumu, kigisel imaj, sanal ve
arttinlmis gergeklik, yapay
zeka, bagimlilik, gézetim
toplumu, dijital diplomasi,
endustri ve etik kavram ve
tanimlar ile uygulama alanlarini
kavrar ve sosyal medyanin
kullanicilar Gizerindeki etkisini
tanimlar, uygular, arastirir,
inceler ve érnekler. /
Understands new media
theory, social networking 5 5 5 5 5 5 5 5 5 5
phenomenon and history,
consumption, consumer
behavior, self-presentation,
personal image, virtual and
augmented reality, artificial
intelligence, addiction,
surveillance society, digital
diplomacy, industry and ethical
concepts and definitions and
application areas related to
social media and management,
and defines, applies,
researches, examines and
exemplifies the impact of social
media on users.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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