ENMD230 - New Media Applications / New Media Applications

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media Applications / New Media Applications

Ders Kodu / Course Code

ENMD230

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

The New Media Application dersi, 6grencilere modern dijital platformlar igin igerik
olusturma, tasarlama ve uygulama becerileri kazandirmay1 amaglamaktadir. Yeni
teknolojiler, etkilesimli medya ve sosyal medya uygulamalari tizerinde yogunlasarak,
ogrenciler izleyicilerle etkili bir sekilde etkilesim kurmayi, dinamik igerikler olugsturmayi ve
dijital cagda iletisimi gelistirmek icin yeni medya araglarini kullanmayi 6greneceklerdir.
Dersin sonunda, 6grenciler farkli platformlar icin ilgi gekici yeni medya uygulamalari
tasarlama ve uygulama yetenegine sahip olacaklardir.

The New Media Application course aims to equip students with the skills and
knowledge necessary to create, design, and implement content for modern digital
platforms. Focusing on emerging technologies, interactive media, and social media
applications, the course will teach students how to effectively engage with audiences,
create dynamic content, and use new media tools to enhance communication in the
digital age. By the end of the course, students will have the ability to design and
implement engaging new media applications for various platforms.

igerigi / Content

1. Hafta: Yeni Medya'ya Giris
Yeni medyanin tanimi, tarihi ve geleneksel medya ile farklar.

2. Hafta: Dijital Platformlar ve Araclar
Sosyal medya, web siteleri ve mobil uygulamalar gibi dijital platformlar ve icerik olusturma
araglari.

3. Hafta: Etkilesimli Medya ve Katiim
Etkilesimli medya 6geleri, kullanici deneyimi ve katiim stratejileri.

4. Hafta: igerik Olusturma ve Hikaye Anlatimi
Dijital medya icin hikaye anlatimi ve igerik olusturma becerileri.

5. Hafta: Dijital igerik Tasarimi
Grafik tasarim, renk teorisi, tipografi ve diizenleme.

6. Hafta: Mobil Medya Olusumu

Session 1: Introduction to New Media
Objective: Understand the evolution of new media and its role in communication.

Topics: Definition and history of new media, differences between traditional and new
media.

Activities: Group discussion, review of key milestones in the development of new
media.

Session 2: Digital Platforms and Tools
Objective: Learn about different digital platforms and tools used in new media
applications.

Topics: Social media platforms, websites, mobile apps, and digital content creation
tools.

Activities: Overview and analysis of popular platforms (e.g., Instagram, YouTube,




Akilli telefonlarla fotograf, video ¢ekimi ve diizenleme uygulamalari.

7. Hafta: Proje Degerlendirmesi ve Geri Bildirim
Ogrenci projelerinin sunumu ve geri bildirim.

8. Hafta: Ara Sinav
Dersin ilk kismiyla ilgili goktan segmeli ve kisa cevapl sinav.

9. Hafta: Yeni Medya ve Sosyal lyi
Yeni medyanin sosyal hareketler ve dijital aktivizmdeki roli.

10. Hafta: Web ve Uygulama Gelistirme Temelleri
HTML, CSS ve temel uygulama gelistirme prensipleri.

11. Hafta: Yeni Medyada Veri ve Analitik
Google Analytics, sosyal medya verileri ve kullanici davraniglari analizi.

12. Hafta: Yeni Medyada Yeni Teknolojiler

Sanal gerceklik (VR), artinlmis gerceklik (AR) ve yapay zeka (Al) kullaniminin incelenmesi.

13. Hafta: Yeni Medyada Etik ve Hukuki Sorunlar
Yeni medya igeriklerinde telif hakki, gizlilik ve yanlis bilgilendirme gibi etik ve hukuki
konular.

14. Hafta: Dersin Gézden Gegirilmesi ve Final Proje Sunumlari
Dersin genel degerlendiriimesi ve final projelerinin sunumu.
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TikTok).

Session 3: Interactive Media and Engagement

Objective: Explore interactive media elements and audience engagement techniques.

Topics: Interactivity, user experience (UX) design, and engagement strategies.
Activities: Case studies of successful interactive media campaigns.

Session 4: Content Creation and Storytelling
Objective: Develop skills for creating engaging and narrative-driven content.

Topics: Elements of storytelling in digital media, video, and image content creation.
Activities: Group project to create a digital story.

Session 5: Designing Digital Content
Objective: Learn the basics of designing visually appealing digital content.

Topics: Graphic design basics, color theory, typography, and layout.
Activities: Hands-on design project using a design tool (e.g., Canva, Adobe Spark).

Session 6: Mobile Media Creation
Objective: Master mobile devices for creating high-quality digital content.

Topics: Mobile photography, video creation, and editing apps.
Activities: Students will create short videos or photo series using their smartphones.

Session 7: Project Review and Feedback
Objective: Review student projects and provide constructive feedback.

Topics: Project evaluation, peer review, and discussion on improvement.
Activities: Students present their work, receive feedback from peers and instructor.

Session 8: Midterm Exam
Objective: Assess student understanding of the course content.

Topics: Multiple choice and short-answer questions covering sessions 1-7.
Activities: Midterm exam.

Session 9: New Media for Social Good
Objective: Understand how new media can be used for social causes and activism.

Topics: Case studies of new media in social movements, digital activism.
Activities: Analysis of a successful campaign using new media for social good.

Session 10: Web and App Development Basics
Objective: Introduction to web and app development for new media applications.

Topics: HTML, CSS, and basic app development principles.

Activities: Students will create a basic web page or app prototype.




Session 11: Data and Analytics in New Media

Objective: Learn about data collection, analytics, and how they influence content
creation.

Topics: Google Analytics, social media insights, user behavior tracking.

Activities: Hands-on exercise analyzing the performance of digital content.

Session 12: Emerging Technologies in New Media
Objective: Explore the impact of emerging technologies on new media applications.

Topics: Virtual reality (VR), augmented reality (AR), artificial intelligence (Al).
Activities: Case study on the use of VR or AR in new media.

Session 13: Ethics and Legal Issues in New Media
Objective: Discuss ethical considerations and legal issues in new media creation.

Topics: Copyright, privacy, misinformation, and digital rights.
Activities: Group debate on the ethical use of new media.

Session 14: Course Review and Final Project Presentation
Objective: Review key concepts and present final projects.

Topics: Recap of all topics covered in the course.

Activities: Final project presentations and course feedback.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

"New Media: A Critical Introduction® - Martin Lister, Jon Dovey, Seth Giddings, lain Grant,
Kieran Kelly

Bu kitap, yeni medya teorisine kapsamli bir bakis sunarak, temel kavramlari, teknolojileri
ve uygulamalari ele alir. Yeni medyanin evrimini ve iletisimi nasil sekillendirdigini anlamak
icin idealdir.

“The Digital Media Handbook™ - Andrew Dewdney ve Peter Ride

Bu kitap, dijital medya Uretiminde kullanilan araglar ve teknikler hakkinda pratik bilgiler
sunarak, yeni medya uygulamalarinin farkli platformlarda nasil etkin bir sekilde olusturulup
uygulanabilecegini anlamanizi saglar.

"New Media: A Critical Introduction" by Martin Lister, Jon Dovey, Seth Giddings, lain
Grant, and Kieran Kelly

This book offers a comprehensive overview of new media theory, covering key
concepts, technologies, and practices, and is ideal for understanding how new media
has evolved and shaped communication.

"The Digital Media Handbook" by Andrew Dewdney and Peter Ride

This book provides practical insights into the tools and techniques used in digital
media production, offering an understanding of how new media applications can be
effectively created and implemented across various platforms.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Nafise Esmael Motlagh
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OGRENME GIKTILARI / LEARNING OUTCOMES

Yeni medya uygulamalarinda kullanilan temel arag ve platformlari tanimlar.

Defines the basic tools and platforms used in new media applications.

Dijital icerik Uretme ve sosyal medya yonetimi becerilerini gelistirir.

Develops digital content production and social media management skills.

Veri analitigi ve izleyici analizi yontemlerini kullanarak igerik stratejileri olugturur.

Creates content strategies using data analytics and audience analysis methods.

Yeni medya uygulamalarinin etik ve glivenlik konularini degerlendirir..

Evaluates the ethical and security issues of new media applications.

Dijital medya projelerinde yaraticiigini ve teknik becerilerini kullanarak yenilikgi géztimler Uretir.

Produces innovative solutions by using creativity and technical skills in digital media projects.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Yeni Medya
New Media
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Yeni Medyada igerik Uretimi ve Yénetimi
Content Production and Management in New Media
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Sosyal Medya Platformlari ve Stratejik Kullanimi
Social Media Platforms and Strategic Use
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Dijital Pazarlama
Digital Marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Gorsel igerik Tasarimi

Visual Content Design
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Web ve Blog Yonetimi
Web and Blog Management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Veri Analitigi ve izleyici Davranig Analizi
Data Analytics and Audience Behavior Analysis
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Sosyal Medyada Marka Yonetimi ve Kimlik Olusturma
Brand Management and Identity Building on Social Media
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Etkilesimli Medya Uygulamalari ve Web 3.0 Teknolojileri
Interactive Media Applications and Web 3.0 Technologies
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Mobil Uygulama Tasarnimi ve Dijital Kullanici Deneyimi
Mobile Application Design and Digital User Experience
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Oyunlastirma ve Etkilesimli igerik Gelistirme

Gamification and Interactive Content Development
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Yeni Medyada Etik
Ethics in New Media
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Dijital Kriz Y6netimi ve itibar Y6netimi
Digital Crisis Management and Reputation Management
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Dijital Trendler Uzerine Degerlendirme

Review on Digital Trends

719




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Bireysel Calisma / Self Study 3 12.00 36.00
Proje Hazirlama / Project Preparation 3 15.00 45.00
Proje Sunma / Project Presentation 3 3.00 9.00
Takim/Grup Calismasi / Team/Group Work 3 10.00 30.00
Toplam / Total: 14 42.00 122.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 122.00/25.00 = 4.88 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 122.00 / 25.00 = 4.88 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Yeni medya uygulamalarinda
kullanilan temel arag ve
platformlari tanimlar. / Defines
the basic tools and platforms
used in new media
applications.

2.Dijital igerik Giretme ve sosyal
medya ybnetimi becerilerini
gelistirir. / Develops digital
content production and social
media management skills.

3.Veri analitigi ve izleyici analizi
yontemlerini kullanarak icerik
stratejileri olusturur. / Creates
content strategies using data
analytics and audience
analysis methods.

4.Yeni medya uygulamalarinin
etik ve guvenlik konularini
degerlendirir.. / Evaluates the
ethical and security issues of
new media applications.

5.Dijital medya projelerinde
yaraticiigini ve teknik
becerilerini kullanarak yenilikgi
¢ozumler Uretir. / Produces
innovative solutions by using
creativity and technical skills in
digital media projects.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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