ENMD327 - New Media and Public Relations / New Media and Public Relations

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

New Media and Public Relations / New Media and Public Relations

Ders Kodu / Course Code

ENMD327

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

ingilizce

English

Amaci / Purpose

Bu dersin amaci, yeni medyanin donustlrdiigu halkla iliskiler anlayisinin savunuculuk
odakli iletisim uygulamalarini nasil sekillendirdigini 6grencilere kavratmaktir.

Ders, katiimcilarin dijital iletisim, ag toplumlari, platform dinamikleri ve diyalojik halkla
iliskiler yaklagimlarini bir araya getirerek etki odakli ve ¢ok disiplinli iletisim stratejileri
tasarlama becerilerini gelistirmeyi hedefler.

Yariyll boyunca dgrenciler; gercek vakalar analiz edecek, yeni medya mantigini
uygulayacak, ve dijital mecralarin sundugu etkilesim, géranurlik, katihm, viral yayihm ve
veri temelli iletisim gibi imkanlar kullanarak bir savunuculuk kampanyasi tasarlayip, test
edip sunacaklardir.

Bu stregte 6grenciler, halkla iliskilerde tek yonli ikna yaklasimindan, giglenen dijital
kamularin etkisiyle ortaya gikan iki yonlu, katiimci ve topluluk merkezli iletisim modeline
gegcisi deneyimleyerek dgreneceklerdir.

The purpose of this course is to help students understand how the transformation of
public relations in the age of new media shapes contemporary advocacy practices.
By integrating concepts from digital communication, networked publics, platform
dynamics, and dialogic public relations, the course equips participants with
multidisciplinary, impact-oriented problem-solving skills for designing and executing
advocacy-driven communication strategies.

Throughout the semester, students will analyze real cases, apply hew media logic,
and develop, test, and present an advocacy campaign that leverages the affordances
of digital platforms—such as interactivity, participation, visibility, virality, and data-
driven engagement.

In doing so, students learn how public relations has shifted from one-way persuasion
to two-way, participatory, and community-centered communication shaped by
empowered digital publics.
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igerigi / Content

Bu ders, yeni medyanin halkla iligkileri nasil dénusturduginu inceleyerek, 6grencilerin
savunuculuk odakli iletisim stratejileri tasarlama becerilerini gelistirmesini amaclar.
Dénemin ilk yarisinda yeni medya ekosistemi, dijital kamular, platform dinamikleri, dikkat
ekonomisi ve elestirel vaka analizleri ele alinir. Ogrenciler grup galismalariyla gergek
vakalari inceler ve bireysel Savunuculuk Hipotezi'ni vize kapsaminda hazirlar.

Donemin ikinci yarisinda 6grenciler hipotezlerini kapsamli bir savunuculuk kampanyasina
donustirir. Strateji gelistirme, mesaj tasanimi, hedef kitle segmentasyonu, platform
planlamasi, paydas haritalama, géstergeler (KPI) ve Gantt gibi operasyonel araclarla
calisma becerileri kazanirlar. Dénem, ¢ sunum haftasi ve final jurisi ile tamamlanir; her
grup stratejik ve operasyonel plani iceren eksiksiz bir yeni medya savunuculuk
kampanyasi sunar.

Bu ders, aktif 6grenme, akran 6grenmesi, uygulamali pratik, grup ¢alismasi ve surekli 6z
degerlendirme ilkelerine dayanmaktadir:

« Ogrenciler, tartismalar, ekip galismalar ve uygulamal etkinlikler araciligiyla aktif birer
0zne olarak konumlandirilir.

+ Akran 6grenmesi ve akran degerlendirmesi her ders oturumuna entegre edilmistir.

» Uygulamali vaka analizleri, grup gorevleri ve gercek hayat senaryolar 6grenmeyi
pekigtirir.

Haftalik 6grenme akisi, siyasal iletisim ve savunuculuk kampanyalarinda yaygin olarak
kullanilan stratejik planlama dénglsinu takip eder:

Dersin Stratejik Cergevesi (Savunuculuk Dénglisi)
* Durum Analizi & Arastirma

* Hedef ve Strateji Belirleme

« Paydas Analizi & isbirlikleri

« iletisim Stratejisi & Mesaj Gelistirme

* Medya Planlamasi

» Uygulama

* Degerlendirme & Sunum

This course examines how public relations is transformed by new media and teaches
students to design advocacy-focused communication strategies. The first half of the
semester introduces the new media ecosystem, digital publics, platform dynamics,
attention economy, and critical case analysis. Students analyze real cases in groups
and develop an individual Advocacy Hypothesis as their midterm work.

In the second half, students turn their hypotheses into full advocacy campaigns. They
learn strategy development, message design, audience segmentation, platform
planning, stakeholder mapping, KPIs, and operational tools such as Gantt charts. The
semester concludes with three presentation weeks and a final jury, where each group
presents a complete new media advocacy campaign supported by a strategic and
operational plan.

This course is based on the principles of active learning, peer-to-peer learning, hands-
on practice, group work, and continuous self-evaluation:

+Students are positioned as active agents through discussions, teamwork, and applied
practice.

*Peer learning and peer assessment are integrated into each session.

*Hands-on case studies, group tasks, and real-world scenarios reinforce
understanding.

Strategic Framework of the Course

The weekly learning flow follows the strategic planning cycle used in political
communication and advocacy campaigns:

«Situation Analysis & Research

*Goal & Strategy Setting

+Stakeholder Analysis & Partnerships

*Communication Strategy & Message Development

*Media Planning

*Implementation

*Evaluation & Presentation
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Onerilen Diger Hususlar /
Recommended Other
Considerations

Ders boyunca 6grencilerin her hafta diizenli hazirlik yapmasi, okuma materyallerini
incelemesi ve sinf igi tartigmalara aktif katilim géstermesi beklenmektedir.

Projeler grup galismasina dayanmakla birlikte, her 6grencinin bireysel katkisi ayrica
degerlendirilir; bu nedenle 6grencilerin siire¢ boyunca kendi sorumluluklarini takip etmesi
onemlidir.

Dénem boyunca kullanilacak sablonlar (strateji formu, mesaj mimarisi, Gantt, KPI tablosu
vb.) dersin Sanalkampis sistemine ylklenecek ve 6grencilerden siirekli glincelleme
yapmalari istenecektir.

Sinif ici calismalar yogun bigimde uygulamali oldugundan, 6grencilerin derse diziistu
bilgisayar ile gelmesi 6nerilir.

Hafta 12-14 arasindaki sunumlar taslak niteligindedir; 6grenciler bu ic sunumdan aldiklar
geri bildirimlere gore final teslimlerini revize etmekle yikiumluddr.

Final jirisinde degerlendirilecek kampanya projelerinin, dersi almayan kisilere bile
anlasilabilir olacak sekilde acik, bittincil ve profesyonel hazirlanmasi beklenir.

Akran degerlendirmesi dersin 6nemli bir pargasidir. Ogrenciler hem geri bildirim vermeyi
hem de aldiklar geri bildirim dogrultusunda iyilestirme yapmayi égrenir.

Akademik duristlik esastir; Al araglarinin kullanimi ders yonergeleri dogrultusunda ve etik
cercevede yapiimaldir. Alintilar, kaynaklar ve veriler dogru gosterilmelidir.

Derste islenen konular, yeni medya ve halkla iliskilerin kesisiminde yer aldigi igin
6grencilerin glincel medya giindemini takip etmeleri basarilarini artiracaktir.

Dersin temposu proje tabanli oldugundan, dénem boyunca devamsizlik dogrudan
o6grenme kaybina yol agabilir.

Students are expected to complete weekly preparations, review assigned materials,
and actively participate in class discussions.

Although the projects are group-based, each student’s individual contribution will be
evaluated separately; therefore, students must track their responsibilities throughout
the semester.

Templates used during the course (strategy form, message architecture, Gantt chart,
KPI table, etc.) will be uploaded to the Sanalkampis, and students are expected to
update them continuously as part of their project work.

Since the course relies heavily on hands-on practice, students are encouraged to
bring a laptop to every session.

Presentations in Weeks 12-14 are preliminary drafts; students are required to revise
their work based on feedback before submitting the final project.

Final jury presentations must be clear, coherent, and professionally prepared so that
they can be understood even by audiences unfamiliar with the course.

Peer assessment is an integral part of the learning process. Students are expected to
both provide constructive feedback and improve their work accordingly.

Academic integrity is essential; the use of Al tools must follow course guidelines and
ethical principles. All citations, sources, and data must be properly acknowledged.

Because the course sits at the intersection of new media and public relations, staying
updated on current media trends and public discourse will significantly enhance
learning outcomes.

As the course is project-driven, absences may directly affect learning progress and
collaboration within the group.

Staj Durumu / Internship Status

yok

yok

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Cutlip&Center, Effective Public Relations

Dog. Dr. Hasan Giilliipunar, An Analysis On Themes Of Articles Published In The Field Of
Public Relations From 1975 To 2017: The Case Of “Public Relations Review” Timothy
Coombs,

Public Relations in an Age of Social Media: Evolution or Revolution?

Cutlip&Center, Effective Public Relations

Dog. Dr. Hasan Giillipunar, An Analysis On Themes Of Articles Published In The
Field Of Public Relations From 1975 To 2017: The Case Of “Public Relations Review”
Timothy Coombs,

Public Relations in an Age of Social Media: Evolution or Revolution?

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Zeliha Ogak

Assist. Prof. Dr. Zeliha Ogak
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OGRENME GIKTILARI / LEARNING OUTCOMES

Yeni Medya Dinamiklerini ve Kamusal Etkiyi Anlamak:

Ogrenciler, yeni medya ekosisteminde iletisimin nasil déniistiigiinii; kamunun giiclenmesi, seslerin
demokratiklesmesi ve dikkat dinamikleri gibi unsurlar agiklayabilecektir.

Understand New Media Dynamics & Public Influence:

Students will explain the transformation of communication in the new media ecosystem, including
public empowerment, democratization of voices, and attention dynamics.

Durum Analizi ve Sorun Tanimi Yapmak:

Ogrenciler, kamu yararina yénelik bir konuyu belirleyip kanit, zarar gergevesi ve 6n arastirma
kullanarak kapsamli bir sorun tanimi olusturabilecektir.

Conduct Situation Analysis & Problem Definition:

Students will identify a public-interest issue and construct a problem definition using evidence, harm
framing, and initial research.

Politika incelemesi Yapmak ve SMART lletisim Hedefleri Belilemek: Ogrenciler, mevcut politika
bosluklarini inceleyerek bulgulari SMART savunuculuk veya iletisim hedeflerine donistiirebilecektir.

Perform Policy Review & Set SMART Communication Objectives:
Students will review policy gaps and translate findings into SMART advocacy or communication
objectives.

Paydas ve Gii¢ Haritalamasi Yapmak:

Ogrenciler; destekgiler, kararsizlar ve karsitlan siniflandiracak, etki/ilgi dinamiklerini haritalayacak ve
olasi koalisyon alanlarini analiz edebilecektir.

Conduct Stakeholder & Power Mapping: Students will classify supporters, undecideds, and
opponents, map influence/interest dynamics, and draft coalition opportunities.

On lletisim ve Mesaj Stratejisi Gelistirmek: Ogrenciler, cift yonli iletisim ve dikkat ekonomisi ilkelerine
uygun bigimde farkl yeni medya platformlarina uygun gekirdek mesaijlar ve ilk igerik fikirleri
gelistirebilecektir.

Develop Preliminary Communication & Message Strategy: Students will begin crafting core messages
and initial content ideas suitable for different new media platforms, aligned with the principles of two-
way communication and attention economy.

Gruplar iginde Etkili isbirligi Yapmak ve Akran Ogrenmesine Katilmak:

Ogrenciler, vaka analizlerini hazirlamak (izere ekiplerle calisacak, sinif tartismalarina katilacak ve
akranlarini yapici bicimde degerlendirebilecektir.

Collaborate Effectively in Groups and Participate in Peer Learning: Students will work in teams to
prepare case analyses, participate in discussions, and evaluate peers constructively.

Yeni medya ve geleneksel medya icin gerekli olan teknik araglarini ve bilisim teknolojilerini etkin ve
yaratici bir sekilde kullanma yetisine sahiptir.

She/he has the ability to use the technical tools and information technologies required for new media
and traditional media effectively and creatively.

Turkiye'de ve diunyada halkla iliskiler uygulamalarinda yeni medya kullanimi konusundaki arasgtirma
ve sonuglarindan haberdardir.

She/he is aware of the research and conclusions about the use of new media in public relations
practice in Turkey and the world.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teknikleri/Teaching Methods On Hazirlik / Preliminary

Teorik Dersler / Theoretical Uygulama Lab

Techniques

Halkla iliskilere Giris ve Tarihsel Gelisim Siireci, Kuramsal
1 Yaklagimlar,
Halkla iliskilerin farklh tanimlari, 6zellikleri

Introduction to Public Relations and Historical Process of
Development, Theoretical Approaches, Various Definitions of Public
Relations

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

Halkla iligkilerin Temel Ozellikleri: Gift Yonlu iletisim/ Yoneticiye
Dogrudan Bagh Calisma,Hedef Kitle/ Kullanilan Geleneksel lletigim
Araglari,Halkla lligkiler Planinin Asamalari

Basic Features of Public Relations: Two-way Communication/
Working Directly Bonded With the Manager, Target Audience/
Conventional Communication Tools That Are Used, Stages of a
Public Relations Plan

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁgll(rlneri/(')rgt:cr:?]i\r?; Methods On Hazirlik / Preliminary

Technigues

Kitle iletisim Araclarinin Tarihi, iletisim Teknolojilerinde Web 1.dan
3 Web 2.0 a gegisle birlikte Yeni Medya Kavraminin Ortaya Cikigi ve
Ozellikleri, Geleneksel Medyadan Farkliliklari

History of Mass Media, The Emergence and Characteristics of the
Concept of New Media with the transition from Web 1. to Web 2.0 in
Communication Technologies, Differences between Traditional &

New Media
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁ;;:lgr\(iﬁgtsgi\éz Methods On Hazirlik / Preliminary
Techniques
Yeni Medyanin Geleneksel Medya Uzerine Etkileri, Yeni medyanin
ticari olarak kullaniligi ve halkla iligkiler alanina etkileri,Halkla
4 lligkilerin Dénustimu,Yeni medyanin halkla iligkiler alaninda kullanimi,
ornek olaylar
Influence of New Media Over the Area of Public Relations ,
Commercial Usage of New Media, Its Effects on Area of Public
Relations, Transformation of Public Relations with Usage of New
Media, Case Studies
. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab TSI:ﬁiII(rI':ari/E)I'r;:gi\rgz Methods On Hazirlik / Preliminary

Techniques

Sosyal Medyanin 6zellikleri, Sosyal medya araclar ve halkla iliskiler,
Halkla iligkiler uygulamalarinda yeni medya araglarinin kullanimi

The features of Social Media, Public Relations and Social Media,
tools, Usage of New Media Tools in Applications of Public Relations
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
. ' _ Techniques
Kurumsal lletisim Nedir, Halkla lligkilerin Kurumsal lletigim
6 Strecindeki Yeri, Sistem Teorisi ve Halkla lligkiler, Simetrik ve
Asimetrik Halkla lliskiler
Whatis Corporate Communication, PR in Corporate Communication,
System Theory and PR, Symmetric and Asymmetric Communications
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
7 Miikemmel Halkla iliskiler Modeli , Miikemmel Halkla iligkiler
Uygulamlarinda Yeni Medyanin Kullanimi
What Is Perfect Public Relations Model, New Media applications
and Perfect PR Model
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Diyalogsal Halkla iliskiler nedir, Geleneksel ve Diyalogsal Halkla
lliksiler, Yeni Medyanin Diyalogsal Halkla lliskilere Katkisi
What Is Dialogic Public Relations, Conventional and Dialogic Public
Relations
Innovations New Media Has Brought to PR and Dialogic PR
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Vize yerine verilen 6dev sonuglarinin degerlendirilmesi
Evaluation of the Mid-term Homeworks
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Yéndesme nedir, Halkla iligkiler ve Yéndesme
What Is Convergence, convergence and public relations
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Kurumsal Gazetecilik ve Halkla iliskiler

Corporate Journalism and Public Relations
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Teorik Dersler / Theoretical Uygulama Lab '?gl:ﬁ;LT;rTﬁgte?&ig Methods On Hazirlik / Preliminary
Techniques
Turkiye'de Halkla lligkilerde Yeni Medyanin Kullanimi, Halkla lliskiler
Algisi, Kamu, Ozel ve Sivil Toplum Orgitlerinde Yeni Medyanin
12 Halkla lliskilerde kullanimi Gizerine yapilan aragtirmalar ve sonuglari,
Halkla lligkiler ve Etik
New Media in Public Relations Turkey, Perception of of Public
Relations, Results of the Researches about Implementation of New
Media used in Public Relations in Public, Private and NGO
Organisations in Turkey, Public Relations and Ethics
DEGERLENDIRME / EVALUATION
: Savi/ Katki Yuzdesi /
Yanyil (Yil) Ici Etkinlikleri / Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total
S e et eEes Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 10.00 50.00
Ev Odevi / Homework 3 8.00 24.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 10.00 50.00
Toplam / Total: 15 30.00 126.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 126.00/25.00 = 5.04 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 126.00 / 25.00 = 5.04 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11(1.1.12|1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Yeni Medya Dinamiklerini ve
Kamusal Etkiyi Anlamak:

Ogrenciler, yeni medya
ekosisteminde iletisimin nasil
doénistiguni; kamunun
guclenmesi, seslerin
demokratiklesmesi ve dikkat
dinamikleri gibi unsurlan
aciklayabilecektir. / Understand
New Media Dynamics & Public
Influence:

Students will explain the
transformation of
communication in the new
media ecosystem, including
public empowerment,
democratization of voices, and
attention dynamics.
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2.Durum Analizi ve Sorun
Tanimi Yapmak:

Ogrenciler, kamu yararina
yonelik bir konuyu belirleyip
kanit, zarar gergevesi ve 6n
arastirma kullanarak kapsamli
bir sorun tanimi
olusturabilecektir. / Conduct
Situation Analysis & Problem
Definition:

Students will identify a public-
interest issue and construct a
problem definition using
evidence, harm framing, and
initial research.

3.Politika incelemesi Yapmak
ve SMART iletisim Hedefleri
Belirlemek: Ogrenciler, mevcut
politika bosluklarini inceleyerek
bulgulari SMART savunuculuk
veya iletisim hedeflerine
donustirebilecektir. / Perform
Policy Review & Set SMART
Communication Objectives:
Students will review policy
gaps and translate findings into
SMART advocacy or
communication objectives.

4.Paydas ve Gili¢ Haritalamasi
Yapmak:

Ogrenciler; destekgiler,
kararsizlar ve karsitlari
siniflandiracak, etki/ilgi
dinamiklerini haritalayacak ve
olasi koalisyon alanlarini analiz
edebilecektir. / Conduct
Stakeholder & Power Mapping:
Students will classify
supporters, undecideds, and
opponents, map
influence/interest dynamics,
and draft coalition
opportunities.
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5.0n lletisim ve Mesaj Stratejisi
Gelistirmek: Ogrenciler, ift
yonli iletisim ve dikkat
ekonomisi ilkelerine uygun
bicimde farkl yeni medya
platformlarina uygun ¢ekirdek
mesajlar ve ilk igerik fikirleri
gelistirebilecektir. / Develop
Preliminary Communication &
Message Strategy: Students
will begin crafting core
messages and initial content
ideas suitable for different new
media platforms, aligned with
the principles of two-way
communication and attention
economy.

6.Gruplar iginde Etkili isbirligi
Yapmak ve Akran
Ogrenmesine Katiimak:

Ogrenciler, vaka analizlerini
hazirlamak Uzere ekiplerle
calisacak, sinif tartismalarina
katilacak ve akranlarini yapici
bicimde
degerlendirebilecektir. /
Collaborate Effectively in
Groups and Participate in Peer
Learning: Students will work in
teams to prepare case
analyses, participate in
discussions, and evaluate
peers constructively.

7.Yeni medya ve geleneksel
medya igin gerekli olan teknik
araclarini ve bilisim
teknolojilerini etkin ve yaratici
bir sekilde kullanma yetisine
sahiptir. / She/he has the ability
to use the technical tools and
information technologies
required for new media and
traditional media effectively
and creatively.
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8.Turkiye'de ve diinyada halkla
iliskiler uygulamalarinda yeni
medya kullanimi konusundaki
arastirma ve sonuclarindan
haberdardir. / She/he is aware
of the research and
conclusions about the use of
new media in public relations
practice in Turkey and the
world.

Katki Dizeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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