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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

OSPY118

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

On kosul olan ders yoktur.

There is no prerequisite course.

Amaci / Purpose

Spor alaninda faaliyet gdsteren birey, kurum ve organizasyonlarin hedef kitleleriyle etkili
iletisim kurmasini, giiven ve itibar olugsturmasini amaglamaktadir Ders, spor diinyasinda
imaj, marka yonetimi, kriz iletisimi, medya iliskileri ve kamuoyu olusturma gibi temel
kavramlan 6gretmeyi ve bu becerileri pratige donustiirmeyi hedeflemektedir.

The aim of this course is to give a detailed topic of public relations in sports business.
In this context, the concept of public relations, its aims, historical development,
models, its importance as a managerial function and its functioning as a process are
discussed within the scope of the course. The phenomenon of public relations in
sports business is put under the focus by using case study analysis method.

igerigi / Content

Spor sektdruinde iletisimin temel ilkelerini, halkla iligkiler faaliyetlerinin planlanmasini,
medya ile etkili iligkilerin kurulmasini ve kriz durumlarinda iletigim stratejilerinin
uygulanmasini kapsamaktadir. Ayrica, spor organizasyonlarinda kamuoyu olusturma
yoéntemleri, imaj yonetimi, sponsorluk, etkinlik organizasyonu, medya iligkileri ve marka
degerinin korunmasi gibi konulara da yer verilmektedir. Ogrencilere hem teorik hem de
uygulamali olarak halkla iliskiler siireglerinin nasil yonetilecegi aktariimaktadir.

Case Studies on Public Relations, Public Relations in Sports Business, Public
Relations in Sports Management

Onerilen Diger Hususlar /
Recommended Other
Considerations

Alandaki uygulama ve pratik becerilerinin roportaj, sunum sturecleriyle ders baglaminda
desteklenmesi.

Students can follow articles and journals published by professional organizations
along with the resources recommended for this course.

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Liiks ve Markalama Tiiketici Davraniglarinda Liiks imgesi - Prof. Dr. Isil Zeybek

Public relations in sports Author: Ali YILDIRIM Publishing house: Umuttepe publishing
house

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogretim Gorevlisi Yaren KARACA
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OGRENME GIKTILARI / LEARNING OUTCOMES

Giris ve Temel Kavramlar

iletisim ve halkla iligkilerin tanimi

Spor sektériinde halkla iligkilerin yeri
Dersin isleyisi ve beklentilerin paylasiimasi

Developing awareness and knowledge about the concept of public relations and its process

Spor Kurumlarinda iletisim ve Hedef Kitle Analizi
lletisimin temel unsurlari

2 Mt bt TS (T T v e To develop awareness and have knowledge about public relations in sports business.
Spor kullplerinde iletisim stratejileri
Sporda imaj ve Kurumsal Kimlik
Kurumsal imaj nedir? . . . .
3 Spor kuliiplerinde marka degeri olusturma To understand the importance of public relations in sports.
Basarill imaj yonetimi érnekleri
ikna ve iletisim Stratejileri
4 Iknanin psikolojik temelleri To be able to establish a relationship between public relations in sports and the concept of marketing
Sporda ikna edici iletisim yontemleri in private sports businesses
Sponsorluk gériismelerinde ikna teknikleri
Beden Dili ve Sézsliz iletigsim
5 Beden dilinin iletisimdeki yeri Being able to establish the relationship between public relations and advertisement in sports as a
Spor yoneticileri ve antrendrlerde beden dili sports manager
Pratik uygulamalar ve 6rnek analizler
Medya ile iligkiler
6 Spor medyasi nedir? Establishing the relationship between the concept of public relations in sports and sponsorship as a
Medya ile etkili iliski kurma yollar sports manager
Basin toplantilar, réportaj teknikleri: Odev Roportaj Calismasi
7 VIZE SINAVI Belng able to establish a healthy relationship between the concept of public relations in sports and
media as a sports manager
Sosyal Medya Yonetimi
8 Sos__yal m_edyanln Sl dunyasmd?kl _etk|S| To be able to use communication tools used in public relations in sports
Kullpler icin sosyal medya stratejileri
Dijital imaj ve itibar yonetimi
Kriz Yénetimi ve Kriz iletigimi
9 Kriz nedir? To know the importance of healthy communication with the target audience in public relations
Sporda sik karsilasilan kriz turleri activities in sports
Kriz aninda iletisim stratejileri
Sponsorluk ve Halkla iligkiler
i ?
10 sl el el Gellie Understanding the basic goals and principles of public relations

Halkla iliskilerin sponsorluk sureclerindeki roli
Basarill sponsorluk kampanyasi érnekleri
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Etkinlik Yénetimi ve Halkla iliskiler
Spor organizasyonlarinda PR ¢alismalari

Planning and maintaining public relations activities in sports businesses and understanding the

" Etkinlik planlama ve medya destegi importance of these stages.
Gondlli yonetimi ve izleyici etkilesimi
Etik, imaj ve Kriz Etkilesimi
12 Etik disi davranislarin imaj Gzerindeki etkisi To be able to think about the working stages of public relations in sports and to comprehend these
Sporcularda skandal érnekleri ve kriz yonetimi stages.
Halkla iliskilerde seffaflik ve gliven insasi
13 Qgrgek_spor v_ak_alan _L_ngrlnglen grup gen_ll$_maS| Being able to analyze the types of public relations in terms of sports enterprise
Ogrencilerle birlikte ¢6zim 6nerileri gelistirme
Grup calismalar
14 Sunum To be able to think about the function of public relations unit in sports enterprises
Genel Degerlendirme
15 FINAL Having the idea of making strategic thinking and planning on public relations and target audience in

sports businesses

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Sporda halka iligkiler kavrami, 6nemi ve amaci.
Public relations concept, importance and purpose in sports
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 2.Sporda Halkla iligkilerin temel 6zellikleri
2. Basic features of public relations in sports
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 3.Halkla iligkileri insan iliskisi, Halkla iliskileri pazarlama iligkisi
3.Public relations human relations, public relations marketing
relationship
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 4 Halkla iliskileri Sponsorluk iligkisi, Halkla iligkileri reklam iligkisi
4. Public relations Sponsorship relationship, Public relations
advertising relationship
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 5.Sporda Halkla iligkilerin temel ilkeleri

5. Basic principles of public relations in sports
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 6.Spor isletmeleri agisindan halkla iligkiler
6. Public relations in terms of sports enterprises
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 7.Halka iligkiler ve pazarlama arasindaki iligkiyi gésteren modeller
7.Models showing the relationship between public relations and
marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
midterm exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 9.Halkla iligkilerde kullanilan tanitim araglari
9.Promotional tools used in public relations
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 10.Sporda Halkla iligkilerin galisma asamalari
10. Working stages of public relations in sports
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(rreri/(?l'r;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 11.Spor isletmelerinde halkla iliskiler faaliyetleri

11. Public relations activities in sports enterprises
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 12.Spor isletmelerinde halkla iligkiler tirleri
12. Types of public relations in sports businesses
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13.Spor isletmelerinde halkla iliskilerde sponsorluk arasindaki iligkinin
13 i
analizi
13. Analysis of the relationship between sponsorship in public
relations in sports businesses
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 14.Spor isletmelerinde halkla iligkiler spor sponsorlugu

14. Public relations sports sponsorship in sports businesses
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 13 1.00 13.00
Ev Odevi / Homework 5 12.00 60.00
Toplam / Total: 20 15.00 75.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 75.00/25.00 = 3.00 ~ 3.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 75.00 / 25.00 = 3.00 ~ 3.00

PROGRAM VE OGRENME CIKTISI/ PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10

1.1.11

1.1.12

1.Girig ve Temel Kavramlar
lletisim ve halkla iligkilerin
tanimi

Spor sektériinde halkla
iligkilerin yeri

Dersin igleyisi ve beklentilerin
paylasilmasi / Developing
awareness and knowledge
about the concept of public
relations and its process

2.Spor Kurumlarinda Iletisim ve
Hedef Kitle Analizi

iletisimin temel unsurlari

Hedef kitle tanimi ve analizi
Spor kuliiplerinde iletisim
stratejileri / To develop
awareness and have
knowledge about public
relations in sports business.

3.Sporda imaj ve Kurumsal
Kimlik

Kurumsal imaj nedir?

Spor kuliiplerinde marka degeri
olusturma

Basarili imaj y6netimi

ornekleri / To understand the
importance of public relations
in sports.

4.lkna ve letisim Stratejileri
iknanin psikolojik temelleri
Sporda ikna edici iletisim
yoéntemleri

Sponsorluk gériismelerinde
ikna teknikleri / To be able to
establish a relationship
between public relations in
sports and the concept of
marketing in private sports
businesses
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5.Beden Dili ve Sézsiiz iletisim
Beden dilinin iletisimdeki yeri
Spor yoneticileri ve
antrenorlerde beden dili

Pratik uygulamalar ve 6rnek
analizler / Being able to
establish the relationship
between public relations and
advertisement in sports as a
sports manager

6.Medya ile lliskiler

Spor medyasi nedir?

Medya ile etkili iligki kurma
yollari

Basin toplantilari, réportaj
teknikleri: Odev Réportaj
Calismasi / Establishing the
relationship between the
concept of public relations in
sports and sponsorship as a
sports manager

7.ViZE SINAVI / Being able to
establish a healthy relationship
between the concept of public
relations in sports and media
as a sports manager

8.Sosyal Medya Yonetimi
Sosyal medyanin spor
dinyasindaki etkisi

Kullipler i¢in sosyal medya
stratejileri

Dijital imaj ve itibar yonetimi /
To be able to use
communication tools used in
public relations in sports

9.Kriz Yénetimi ve Kriz iletisimi
Kriz nedir?

Sporda sik karsilasilan kriz
trleri

Kriz aninda iletisim stratejileri /
To know the importance of
healthy communication with the
target audience in public
relations activities in sports
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10.Sponsorluk ve Halkla
iligkiler

Sponsorluk nedir, nasil ¢alisir?
Halkla iligkilerin sponsorluk
sureclerindeki roli

Basaril sponsorluk
kampanyasi érnekleri /
Understanding the basic goals
and principles of public
relations

11.Etkinlik Yonetimi ve Halkla
iliskiler

Spor organizasyonlarinda PR
calismalari

Etkinlik planlama ve medya
destegi

Gondlli yonetimi ve izleyici
etkilesimi / Planning and
maintaining public relations
activities in sports businesses
and understanding the
importance of these stages.

12.Etik, imaj ve Kriz Etkilesimi
Etik disi davranislarin imaj
Uizerindeki etkisi

Sporcularda skandal 6rnekleri
ve kriz yonetimi

Halkla iliskilerde seffaflik ve
gliven insasi / To be able to
think about the working stages
of public relations in sports and
to comprehend these stages.

13.Gergek spor vakalari
lizerinden grup ¢alismasi
Ogrencilerle birlikte ¢dziim
onerileri gelistirme / Being able
to analyze the types of public
relations in terms of sports
enterprise

14.Grup galismalari

Sunum

Genel Degerlendirme / To be
able to think about the function
of public relations unit in sports
enterprises

15.FINAL / Having the idea of
making strategic thinking and
planning on public relations
and target audience in sports
businesses
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Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Dislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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