EISL423 - Brand Management / Brand Management

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Brand Management / Brand Management

Ders Kodu / Course Code

EISL423

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Bulunmamaktadir.

None.

Amaci / Purpose

Halkla iligkiler, pazarlama ve reklam alaninda «marka», cok 6nemli bir kavram olarak
karsimiza gikmaktadir. Bu dersin amaci; marka kavraminin agiklanmasi ile beraber
disiplinlerarasi olarak neden kavramin bu kadar énemli oldugunu vurgulamaktir. Bu

dogrultuda bir markanin bilesenleri, kimligi, degeri ile marka stratejisinin nasil yénetildiginin

o6grenilmesi amaclanmaktadir.

In the field of public relations, marketing and advertising, "brand" emerges as a very
important concept. The aim of this course is; With the explanation of the concept of
brand, it is to emphasize why the concept is so important as an interdisciplinary. In this
direction, it is aimed to learn the components, identity, value of a brand and how the
brand strategy is managed.

igerigi / Content

Ders, igerik olarak marka kavramini bitiin bilesenleri ile en ayrintil sekilde vermeyi
hedeflerken bunu yaratici ve giincel érneklerle destekleyerek vermeyi kapsamaktadir.

While the course aims to give the concept of brand as a content in the most detailed
way with all its components, it includes providing it with current and creative examples.

Onerilen Diger Hususlar / Bulunmamaktadir. None.
Recommended Other

Considerations

Staj Durumu / Internship Status Bulunmamaktadir. None.

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

- Ogretim elemaninin hazirlayacagi icerikler.

- Aktuglu, Isil Karpat. Marka Yonetimi, Istanbul: lletisim Yayinlari, 2004.,

- Martin Lindstrom, Duyular ve Marka, Ankara: Optimist, 2006.

- Douglas B. Holt, ikon Markalar, istanbul: MediaCat, 2006. Aaker, D., (2010), Giiglii

- Markalar Yaratmak, istanbul: Mediacat. Aaker, David A. (2016), Markalama, MediaCat
Yayinlari, istanbul

- Content to be prepared by the lecturer. )

- Aktuglu, Isil Karpat. Marka Yonetimi, Istanbul: lletisim Yayinlari, 2004.,

- Martin Lindstrom, Duyular ve Marka, Ankara: Optimist, 2006.

- Douglas B. Holt, ikon Markalar, istanbul: MediaCat, 2006. Aaker, D., (2010), Guglu
- Markalar Yaratmak, istanbul: Mediacat. Aaker, David A. (2016), Markalama,
MediaCat Yayinlari, Istanbul

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Ahmet AYDIN




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka kavramini anlayip agiklayabilme ve marka ile ilgili bilesenleri yorumlayabilme

TTo be able to understand and explain the concept of the brand and interpret the components related
to the brand.

Marka kimligini ve marka kimligi unsurlarini kavrayabilme

To understand brand identity and brand identity elements

Marka ve pazarlama arasindaki iliskiyi aciklayabilme

To be able to explain the relationship between brand and marketing

Marka yonetimi stratejilerine yonelik drnek strateji uygulayabilme ve degerlendirme

Ability to implement and evaluate a sample strategy for brand management strategies

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Marka Kavrami ve Onemi, Marka Kimligi ve Marka Degeri-Ederi
Brand Concept and Importance, Brand Identity and Brand Equity
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Sosyal Kimlik ve Marka Kimligi iligkisi
Social Identity and Brand Identity Relationship
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Marka Bilinirligi ve Farkindaligi, Marka Tutumu
Brand Awareness and Awareness, Brand Attitude
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Marka Bagliligi-Sadakati ve isletmeler igin Onemi
Brand Loyalty and Its Importance for Businesses
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Marka ile ilgili Bazi Kavramlar Arasindaki Farkliliklarin Anlasiimasi

Understanding the Differences Between Some Brand Related
Concepts
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka Hikayeleri ve Marka Basarisi
Brand Stories and Brand Success
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Genel Degerlendirme ve Vizeye Hazirlik
General Evaluation and Visa Preparation
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav - Vize
Midterm - Visa Examination
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Marka ve Pazarlama iletigimi
Brand and Marketing Communication
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Marka ve Duyusal Pazarlama
Brand and Sensory Marketing
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Markalama Kavrami: istanbul Havalimani Ornegi.

Branding Concept: The Example of Istanbul Airport.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12  |Marka Yénetimi Ornek Uygulama
Brand Management Sample Application
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 |Tiketici/Miisteri Davranislan ve Marka igin Onemi
Consumer/Customer Behavior and Importance for the Brand
. . Ogretim Yont: - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Ogrenci Uygulamalari ve Genel Degerlendirme
Student Practices and General Assessment
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Dénem Sonu Sinavi - Final

Final Examination
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities ] Percentage of
Number - A
Contribution (%)

Ara Sinav / Midterm Examination 1 70
Proje Hazirlama / Project Preparation 1 30
Toplam / Total: 2 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40

Savi/ Katki Yuzdesi /

Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Proje Hazirlama / Project Preparation 1 3.00 3.00
Bireysel Calisma / Self Study 13 2.00 26.00
Derse Katilim / Attending Lectures 13 3.00 39.00
Okuma / Reading 13 3.00 39.00
Beyin Firtinasi / Brain Storming 13 2.00 26.00
Toplam / Total: 55 15.00 135.00

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 25.00 (Saat/AKTS) = 135.00/25.00 = 5.40 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 135.00 / 25.00 = 5.40 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Marka kavramini anlayip
acliklayabilme ve marka ile ilgili
bilesenleri yorumlayabilme /
TTo be able to understand and
explain the concept of the
brand and interpret the
components related to the
brand.

2.Marka kimligini ve marka
kimligi unsurlarini
kavrayabilme / To understand
brand identity and brand
identity elements

3.Marka ve pazarlama
arasindaki iligkiyi
aciklayabilme / To be able to
explain the relationship
between brand and marketing

4.Marka yonetimi stratejilerine
yonelik érnek strateji
uygulayabilme ve
degerlendirme / Ability to
implement and evaluate a
sample strategy for brand
management strategies

Katki Dlizeyi / Contribution Level : 1-Cok Diisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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