ENMD322 - Integrated Marketing Communication / Integrated Marketing Communication

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Integrated Marketing Communication / Integrated Marketing Communication

Ders Kodu / Course Code

ENMD322

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu ders, 6grencileri ¢esitli pazarlama kanallarini ve tekniklerini entegre ederek etkili
pazarlama iletisimi stratejileri olusturma konusunda donatmayi amaglamaktadir. Dersin
odak noktalar sunlardir:

+IMC'nin temel kavramlarini anlamak.

*Tlketici davraniglarini analiz ederek pazarlama iletisim stratejilerine etkisini
degerlendirmek.

*IMC gercevesinde reklam, halkla iliskiler ve promosyon stratejileri gelistirmek.

+Dijital donuisiim ve analitiklerin pazarlamadaki rollini kesfetmek.

*Kuramsal bilgileri gercek pazarlama sorunlarina uygulamak.

This course aims to equip students with the knowledge and skills needed to create
effective marketing communication strategies by integrating various channels and
techniques. The course will emphasize:

*Understanding the fundamental concepts of IMC.

*Analyzing consumer behavior and its impact on marketing communication strategies.
*Developing advertising, PR, and promotional strategies within an IMC framework.
*Exploring the role of digital transformation and analytics in marketing.

*Applying theoretical knowledge to real-world marketing problems.

igerigi / Content

Bu ders, Entegre Pazarlama iletisimi (IMC) {izerine kapsamli bir bakis sunarak, farkli
pazarlama iletisim araclarinin birleserek buttnlesik bir marka mesaji olusturmasini ele
almaktadir. Ders, tiiketici davraniglari, dijital donlisiim, reklamcilik, halkla iligkiler, satis
promosyonlar ve dogrudan pazarlama gibi konular kapsar. Tartismalar ve uygulamali
projeler araciligiyla 6grenciler stratejik IMC planlari gelistirerek dijitallesen diinyada
pazarlamanin roliinu anlayacaklardir.

This course provides a comprehensive overview of Integrated Marketing
Communications (IMC), focusing on how various marketing communication tools work
together to create a unified brand message. The course covers consumer behavior,
digital transformation, advertising, public relations, sales promotion, and direct
marketing. Through discussions, and hands-on projects, students will develop
strategic IMC plans and understand the role of marketing in a digitalized world.




Onerilen Diger Hususlar /
Recommended Other
Considerations

Dersimizin uymaniz gereken bazi kurallari vardir:

1.Derse katilim zorunludur.

2. Derste duyurulan her seyden, derste bulunup bulunmadiginiza bakiimaksizin
sorumlusunuz.

3. Ogrenci e-postalarinizi aktif hale getirmeli ve 6gretim elemanina ulasmaniz gerektiginde
ogretim elemaninin okul e-posta adresine mesaj géndermelisiniz.

4. Her hafta dersten 6nce Sanal Kampus'l ve e-postalarinizi kontrol etmek sizin
sorumlulugunuzdadir.

Our course has some rules that you are responsible of

1.Attendance is mandatory.

2.You are responsible for anything announced in the classes regardless of your
presence there.

3.You have to activate your student emails and send messages to the instructor's
school mail address if you need to contact her.

4.You are responsible for checking Sanal Kampiis and youre-mails before each
weeks' course.

Staj Durumu / Internship Status

Yok

None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Belch, George E., and Michael A. Belch. Advertising and promotion: An integrated
marketing communications perspective. Mcgraw-hill, 2018.

Belch, George E., and Michael A. Belch. Advertising and promotion: An integrated
marketing communications perspective. Mcgraw-hill, 2018.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Zeliha OCAK

Assit. Prof. Zeliha Ogak

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Ogrenciler Biitiinlesik Pazarlama iletisimi (IMC) ilkelerini uygular. The students apply the principles of Integrated Marketing Communications.

2 Ogrenciler tiiketici odakll pazarlama iletisimi stratejileri planlar. The students plan consumer-centric marketing communication strategies.

3 Ogrenciler pazarlama stratejisiyle uyumlu reklam ve halkla iliskiler kampanyalar olusturur. The students create advertising and public relations campaigns aligned with the marketing strategy.
4 Ogrenciler IMC planlamasinda dijital araglar ve analitik yontemleri kullanir. The students utilize digital tools and analytics in IMC planning.

5 Ogrenciler vaka galismalarn ve gergek diinya érnekleri araciligiyla IMC stratejilerini degerlendirir. The students assess IMC strategies through case studies and real-world examples.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Giris
Introduction
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Biitiinlesik Pazarlama Iletisiminin (IMC) Temelleri
The Basics of Integrated Marketing Communication (IMC)
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Tuketici Davranigi
Consumer Behavior
. . Ogretim Yoéntem ve . -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
4 Strateji
Strategy
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Dijital Déntusum ve Analitik

Digital Transformation & Analytics
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklamcilik
Advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamcilik Sinif igi Etkinligi
Advertising In-class activity
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Satis Promosyonu ve Dogrudan Pazarlama
Sinif Igi Etkinligi
Sales Promotion & Direct Marketing In-class activity
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Konuk Konusmaci: Proje Y6netimi
Guest speaker: Project management
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Konuk Konusmaci: Etkinlik Pazarlamasi

Sinif Igi Etkinligi

Guest Speaker: Event Marketing In-class activity
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12  |Halkla iligkiler ve Tanitim
Public Relations & Publicity
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 [|Halkia iliskiler ve Tanitim
Sinif ici etkinligi
Public Relations & Publicity In-class activity
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Sunumlar
Presentations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Ni?]}./t')ér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 34
Proje Tasarimi/Y6netimi / Project Design/Management 1 66
Toplam / Total: 2 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 2 1.00 2.00
Bireysel Calisma / Self Study 3 10.00 30.00
Final Sinavi / Final Examination 2 1.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 25.00 25.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 25.00 25.00
Proje Hazirlama / Project Preparation 1 20.00 20.00
Proje Sunma / Project Presentation 1 3.00 3.00
Takim/Grup Calismasi / Team/Group Work 1 10.00 10.00

12 95.00 117.00

Toplam / Total:

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 117.00/25.00 = 4.68 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 117.00 / 25.00 = 4.68 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.0grenciler Biitiinlesik
Pazarlama iletisimi (IMC)
ilkelerini uygular. / The
students apply the principles of
Integrated Marketing
Communications.

2.0grenciler tiiketici odakli
pazarlama iletisimi stratejileri
planlar. / The students plan
consumer-centric marketing
communication strategies.

3.0grenciler pazarlama
stratejisiyle uyumlu reklam ve
halkla iligkiler kampanyalari
olusturur. / The students create
advertising and public relations
campaigns aligned with the
marketing strategy.

4.0Ogrenciler IMC
planlamasinda dijital araglar ve
analitik yontemleri kullanir. /
The students utilize digital tools
and analytics in IMC planning.

5.0grenciler vaka galismalan
ve gergek diinya ornekleri
araciligiyla IMC stratejilerini
degerlendirir. / The students
assess IMC strategies through
case studies and real-world
examples.

Katki Dlzeyi / Contribution Level : 1-Cok Diistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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