ODIS285 - International Marketing / International Marketing

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

International Marketing / International Marketing

Ders Kodu / Course Code

ODIS285

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Ogrencilerin uluslararasi pazarlama kavramlann, siireglerini ve stratejilerini 6grenerek
kiiresel 6lgekte faaliyet gosteren isletmelerin pazarlama kararlarini analiz edebilme
becerisi kazanmalar amaglanmaktadir.

Bu ders, 6grencilerin uluslararasi pazarlama gevresini, kiiltirel farklliklarin pazarlama
stratejilerine etkisini ve dijitallesmenin kiiresel pazarlamaya getirdigi firsatlar anlamalarini
saglar.

Concept of international marketing, globalization process, international environmental
factors, cultural and economic differences, foreign market research, product, price,
distribution and promotion strategies in international marketing, digital marketing, e-
export, and sustainable marketing approaches.

igerigi / Content

Uluslararasi pazarlama kavrami, kiiresellesme sureci, uluslararasi gevre faktorleri, kiiltirel
ve ekonomik farklliklar, dis pazar arastirmasi, uluslararasi uriin, fiyat, dagitim ve

tutundurma stratejileri, dijital pazarlama, e-ihracat ve sirdurtlebilir pazarlama yaklagimlari.

Concept of international marketing, globalization process, international environmental
factors, cultural and economic differences, foreign market research, product, price,
distribution and promotion strategies in international marketing, digital marketing, e-
export, and sustainable marketing approaches.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. Mustafa Cehti Akbiyik

Ogr. Gér. Mustafa Cehti Akbiyik




OGRENME GIKTILARI / LEARNING OUTCOMES

Uluslararasi pazarlamanin temel kavramlarini ve ilkelerini agiklar. Basic concepts and strategies of international marketing can be used.

Uluslararasi pazarlarin ekonomik, kulturel ve politik boyutlarini analiz eder. Analyzes the economic, cultural and political dimensions of international markets.

Uluslararasi pazarlama stratejileri gelistirir ve uygular. Analyzes the economic, cultural and political dimensions of international markets.

Uriin, fiyat, dagitim ve tutundurma kararlanini kiiresel dlgekte degerlendirir. Evaluates product, price, distribution and promotion decisions on a global scale.

Dijitallesmenin uluslararasi pazarlama tzerindeki etkilerini analiz eder.

Analyzes the effects of digitalization on international marketing.

Kultirel farklihklara duyarl pazarlama planlari tasarlar.

Designs marketing plans that are sensitive to cultural differences.

E-ihracat ve surdurilebilir pazarlama konularinda farkindalik gelistirir.

It raises awareness about e-export and sustainable marketing.

Uluslararasi isletmelerin rekabet stratejilerini degerlendirir.

Evaluates the competitive strategies of international businesses.

Etik ilkelere uygun karar verme becerisi kazanir.

Gains the ability to make decisions in accordance with ethical principles.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Uluslararasi pazarlamaya girig, temel kavramlar
Introduction to international marketing, basic concepts
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Uluslararasi pazarlama cevresi: ekonomik, politik, kiltiirel faktrler
International marketing environment: economic, political, cultural
factors
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Uluslararasi pazar arastirmasi ve veri toplama teknikleri
International market research and data collection techniques
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Hedef pazar se¢imi ve konumlandirma stratejileri
Target market selection and positioning strategies
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Fiyatlandirma stratejileri ve ddviz riski yonetimi

Pricing strategies and foreign exchange risk management
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uluslararasi riin stratejileri ve marka yonetimi
International product strategies and brand management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Fiyatlandirma stratejileri ve déviz riski yonetimi
Pricing strategies and foreign exchange risk management
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Examination
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uluslararasi dagitim kanallari ve lojistik
International distribution channels and logistics
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Tutundurma ve iletisim stratejileri
Promotion and communication strategies
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Dijital pazarlama ve e-ihracat

Digital marketing and e-export
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Kultirel farkhliklarin pazarlamaya etkisi
The impact of cultural differences on marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Sirdurdlebilir ve etik pazarlama
Sustainable and ethical marketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Genel tekrar ve proje sunumlarn

General review and project presentations
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 15.00 15.00
Bireysel Calisma / Self Study 13 2.00 26.00
Derse Katilim / Attending Lectures 13 2.00 26.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Uygulama/Pratik / Practice 13 2.00 26.00
Toplam / Total: 43 53.00 125.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 125.00/25.00 = 5.00 ~ 5.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 125.00 / 25.00 = 5.00 ~ 5.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilarn / Program Outcomes

1.1.2

1.1.3

114 (115|116 |1.1.7 | 1.1.8 | 1.1.9 [1.1.10(1.1.11 [{1.1.12

1.Uluslararasi pazarlamanin
temel kavramlarini ve ilkelerini
aciklar. / Basic concepts and
strategies of international
marketing can be used.

2.Uluslararasi pazarlarin
ekonomik, kilttrel ve politik
boyutlarini analiz eder. /
Analyzes the economic,
cultural and political
dimensions of international
markets.

3.Uluslararasi pazarlama
stratejileri gelistirir ve uygular. /
Analyzes the economic,
cultural and political
dimensions of international
markets.

4.Urlin, fiyat, dagitim ve
tutundurma kararlarini kiiresel
Olcekte degerlendirir. /
Evaluates product, price,
distribution and promotion
decisions on a global scale.

5.Dijitallesmenin uluslararasi
pazarlama Ulzerindeki etkilerini
analiz eder. / Analyzes the
effects of digitalization on
international marketing.

6.Kltdrel farkhliklara duyarli
pazarlama planlari tasarlar. /
Designs marketing plans that
are sensitive to cultural
differences.

7.E-ihracat ve surdurilebilir
pazarlama konularinda
farkindalik gelistirir. / It raises
awareness about e-export and
sustainable marketing.
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8.Uluslararasi isletmelerin
rekabet stratejilerini

degerlendirir. / Evaluates the 4 4 1 4 2 3 1 4 4 4 4 4
competitive strategies of
international businesses.

9.Etik ilkelere uygun karar
verme becerisi kazanir. / Gains
the ability to make decisions in 4 4 1 4 2 3 1 4 4 4 4 4
accordance with ethical
principles.

Katki Duzeyi / Contribution Level : 1-Cok Diislik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yuksek / Very high
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