OSPY 168 - Public Relations in Sports / Public Relations in Sports

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Public Relations in Sports / Public Relations in Sports

Ders Kodu / Course Code

OSPY168

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

On kosul olan ders yoktur.

There is no prerequisite course.

Amaci / Purpose

Bu dersin amaci spor isletmeciliginde halkla iligkiler olgusunu ayrintil bir sekilde konu
etmektir. Bu baglamda ders kapsaminda halkla iliskiler kavrami, amaglari, tarihsel gelisimi,
modelleri, ydnetsel bir fonksiyon olarak énemi, suireg olarak igleyisi kapsaminda ele
alinmakla birlikte; spor isletmeciliginde halkla iligkiler olgusu érnek olay ¢éziimleme
yontemini kullanilarak mercek altina yatinimaktadir.

The aim of this course is to give a detailed topic of public relations in sports business.
In this context, the concept of public relations, its aims, historical development,
models, its importance as a managerial function and its functioning as a process are
discussed within the scope of the course. The phenomenon of public relations in
sports business is put under the focus by using case study analysis method.

igerigi / Content

Halkla iligkiler, Spor isletmeciliginde Halkla iligkiler, Spor isletmeciliginde Halkla iligkiler
Olgusuna lliskin Ornek Olay Coéziimlemeleri

Case Studies on Public Relations, Public Relations in Sports Business, Public
Relations in Sports Management

Onerilen Diger Hususlar /
Recommended Other
Considerations

Ogrenciler bu ders igin énerilen kaynaklarla birlikte konular ile ilgili makale ve meslek
orgltleri tarafindan ¢ikarilan dergileri takip edebilir.

Students can follow articles and journals published by professional organizations
along with the resources recommended for this course.

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Sporda halkla iligkiler Yazar: Ali YILDIRIM Yayin evi : Umuttepe yayin evi

Public relations in sports Author: Ali YILDIRIM Publishing house: Umuttepe publishing
house

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Doéndi Toker




OGRENME GIKTILARI / LEARNING OUTCOMES

Halkla iliskiler kavrami ve siireci hakkinda farkindalik gelistirme ve bilgi sahibi olma

Developing awareness and knowledge about the concept of public relations and its process

2 Spor isletmeciliginde halkla iliskiler olgusu hakkinda farkindalik gelistirme ve bilgi sahibi olma. To develop awareness and have knowledge about public relations in sports business.

3 Sporda halkla iligkilerin &nemi kavrayabilme. To understand the importance of public relations in sports.

4 Ozel spor isletmelerinde Sporda halkla iliskiler ve pazarlama kavrami arasinda iliski kurabilme To b_e i establl_sh airelationshipy between publickelationsin sposiand the conceptof marketing
in private sports businesses

5 Spor yéneticisi olarak sporda halkla iliskiler kavrami ile reklam iligkisini kurabilme Being able to establish the relationship between public relations and advertisement in sports as a
sports manager

6 Spor yoneticisi olarak sporda halkla iliskiler kavrami ile sponsorluk arasindaki iliskiyi kurabilme Esitilielilug dnie el ol e eisen e wetes pi e pulalis sl o 1o ehets s ezl g
sports manager

7 Spor yéneticisi olarak sporda halkla iliskiler kavrami ile medya iligkisini saghikli sekilde kurabilme Being able to establish a healthy relationship between the concept of public relations in sports and
media as a sports manager

8 Sporda halka iligkilerde kullanilan iletisim araglarini kullanabilme To be able to use communication tools used in public relations in sports

9 Sporda halkla iliskiler calismalarinda hedef kitle ile saglikli iletisim kurma becerisinin Gnemini bilme To know the importance of healthy communication with the target audience in public relations
activities in sports

10 Halkla iligkilerin temel amag ve ilkelerini kavrayabilme Understanding the basic goals and principles of public relations

1 Spor igletmelerinde halkla iligkiler caligmalarinin planlanmasi ve saglikh sekilde siirdiirebilme ve bu Planning and maintaining public relations activities in sports businesses and understanding the

asamalarin 6nemi kavrayabilme. importance of these stages.

12 Sporda halkla iligkilerin calisma asamalari ile ilgili olarak fikir ylrlitme ve bu asamalar kavrayabilme 'Sl'tgggsable NS El D TR SEEES O Lale FEETes N SEans et 1o EamErE et inese

13 Spor isletmeleri agisindan halkla iligkilerin turleri arasinda analiz yapabilme Being able to analyze the types of public relations in terms of sports enterprise

14 Spor isletmelerinde halkla iligkiler birimi gérevleri islevi hakkinda fikir yuritebilme To be able to think about the function of public relations unit in sports enterprises

15 Spor isletmelerinde halkla iliskiler ve hedef kitle Gizerine yapilacak stratejik diislinme ve plan Having the idea of making strategic thinking and planning on public relations and target audience in

yapabilme fikrine sahip olma

sports businesses

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Sporda halka iligkiler kavrami, 6nemi ve amaci.
Public relations concept, importance and purpose in sports
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 2.Sporda Halkla iligkilerin temel 6zellikleri
2. Basic features of public relations in sports
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 3.Halkla iligkileri insan iliskisi, Halkla iliskileri pazarlama iligkisi
3.Public relations human relations, public relations marketing
relationship
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 4 Halkla iliskileri Sponsorluk iligkisi, Halkla iligkileri reklam iligkisi
4. Public relations Sponsorship relationship, Public relations
advertising relationship
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 5.Sporda Halkla iligkilerin temel ilkeleri

5. Basic principles of public relations in sports
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 6.Spor isletmeleri agisindan halkla iligkiler
6. Public relations in terms of sports enterprises
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 7.Halka iligkiler ve pazarlama arasindaki iligkiyi gésteren modeller
7.Models showing the relationship between public relations and
marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
midterm exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 9.Halkla iligkilerde kullanilan tanitim araglari
9.Promotional tools used in public relations
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 10.Sporda Halkla iligkilerin galisma asamalari
10. Working stages of public relations in sports
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 11.Spor isletmelerinde halkla iliskiler faaliyetleri

11. Public relations activities in sports enterprises
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 12.Spor isletmelerinde halkla iligkiler tirleri
12. Types of public relations in sports businesses
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13.Spor isletmelerinde halkla iliskilerde sponsorluk arasindaki iligkinin
13 i
analizi
13. Analysis of the relationship between sponsorship in public
relations in sports businesses
Ogretim Yontem ve . o
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 14.Spor isletmelerinde halkla iligkiler spor sponsorlugu

14. Public relations sports sponsorship in sports businesses
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 35.00 35.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 35.00 35.00
Okuma / Reading 1 50.00 50.00
Toplam / Total: 5 122.00 122.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 122.00/25.00 = 4.88 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 122.00 / 25.00 = 4.88 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES
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Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.Halkla iliskiler kavrami ve
siireci hakkinda farkindalik
gelistirme ve bilgi sahibi olma /
Developing awareness and
knowledge about the concept
of public relations and its
process

2.Spor igletmeciliginde halkla
iligkiler olgusu hakkinda
farkindalik gelistirme ve bilgi
sahibi olma. / To develop
awareness and have
knowledge about public
relations in sports business.

3.Sporda halkla iliskilerin
6nemi kavrayabilme. / To
understand the importance of
public relations in sports.

4.0zel spor isletmelerinde
Sporda halkla iligkiler ve
pazarlama kavrami arasinda
iliski kurabilme / To be able to
establish a relationship
between public relations in
sports and the concept of
marketing in private sports
businesses

5.Spor yoneticisi olarak sporda
halkla iligkiler kavrami ile
reklam iligkisini kurabilme /
Being able to establish the
relationship between public
relations and advertisement in
sports as a sports manager

6.Spor yoneticisi olarak sporda
halkla iligkiler kavrami ile
sponsorluk arasindaki iligkiyi
kurabilme / Establishing the
relationship between the
concept of public relations in
sports and sponsorship as a
sports manager

719




7.Spor yoneticisi olarak sporda
halkla iligkiler kavrami ile
medya iligkisini saglkh sekilde
kurabilme / Being able to
establish a healthy relationship
between the concept of public
relations in sports and media
as a sports manager

8.Sporda halka iligkilerde
kullanilan iletisim araglarini
kullanabilme / To be able to
use communication tools used
in public relations in sports

9.Sporda halkla iliskiler
calismalarinda hedef kitle ile
saglkl iletisim kurma
becerisinin dnemini bilme / To
know the importance of healthy
communication with the target
audience in public relations
activities in sports

10.Halkla iligkilerin temel amag
ve ilkelerini kavrayabilme /
Understanding the basic goals
and principles of public
relations

11.Spor isletmelerinde halkla
iliskiler galigmalarinin
planlanmasi ve saglikli sekilde
surdurebilme ve bu agamalarin
6nemi kavrayabilme. / Planning
and maintaining public
relations activities in sports
businesses and understanding
the importance of these stages.

12.Sporda halkla iligkilerin
calisma asamalari ile ilgili
olarak fikir yuriitme ve bu
asamalari kavrayabilme / To be
able to think about the working
stages of public relations in
sports and to comprehend
these stages.
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13.Spor isletmeleri agisindan
halkla iligkilerin tirleri arasinda
analiz yapabilme / Being ab_le 3 3 3 3 3 3 3 3 3 3 3 3 3 3
to analyze the types of public
relations in terms of sports
enterprise

14.Spor isletmelerinde halkla
iligkiler birimi gérevleri iglevi
hakkinda fikir ylrGtebilme / To

be able to think about the 4 4 4 4 4 4 4 4 4 4 4 4 4 4
function of public relations unit
in sports enterprises

15.Spor isletmelerinde halkla
iliskiler ve hedef kitle tizerine
yapilacak stratejik dislinme ve
plan yapabilme fikrine sahip
olma / Having the idea of 4 4 4 4 4 4 4 4 4 4 4 4 4 4
making strategic thinking and
planning on public relations
and target audience in sports
businesses

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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