GET07002 - Communication and Advertising / Communication and Advertising

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Communication and Advertising / Communication and Advertising

Ders Kodu / Course Code

GET07002

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

iletisim kavramini derinlemesine incelemek, her agidan ele almak. Reklam ve iletisim
iliskisini incelemek. Kuram ve teorileri giniimulz 6rnekleri ile degerlendirmek.

To examine the concept of communication in depth, considering it from every
perspective. To examine the relationship between advertising and communication. To
evaluate theories and theories with contemporary examples.

igerigi / Content

iletisim siireglerini incelemek, teorileri igsellestirmek. Reklam-iletisim iligkisini

anlayabilmek.

To examine communication processes, internalize theories, and understand the
relationship between advertising and communication.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr.Begiimhan Goktiirk




OGRENME GIKTILARI / LEARNING OUTCOMES

iletisim kavramini tanimlayabilmek, diger disiplinlerle baglantisini anlayabilmek

To be able to define the concept of communication and understand its connection with other
disciplines.

iletisim ve reklam baglantisini kavrayabilmek

To understand the connection between communication and advertising

Reklam fikrini ve stratejisini tanimlayabilmek

Be able to define advertising ideas and strategies

Reklam icerigini ve gorselleri ¢c6zumleyebilmek

Ability to analyze advertising content and visuals

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 iletisim kavraminin tanimlanmasi
Defining the concept of communication
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 iletisim siireci ve tanimlari
communication process and definitions
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 iletisim 6gelerinin tanimlanmasi
identification of communication elements
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Dil ve iletisim baglami
Language and communication context
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 kultdr ve iletisim baglami

cultural and communication context
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 kiiltir ve iletisim baglami
cultural and communication context
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 iletisim modellerinin tanimlanmasi
identifying communication patterns
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 vize
exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Kitle iletisimi tanimi
Definition of mass communication
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam kavramina giris
introduction to the concept of advertising
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklamin tanimi ve 6zellikleri

Definition and characteristics of advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam kampanyalari ve érnekleri
Advertising campaigns and examples
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Basili ve hareketli reklam drnekleri incelemesi
Examining print and animated advertising examples
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Genel degerlendirme

Discussion
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 1.00 5.00
Beyin Firtinasi / Brain Storming 10 1.00 10.00
Bireysel Calisma / Self Study 14 1.00 14.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 8 1.00 8.00
Goézlem / Observation 14 2.00 28.00
Tartisma / Discussion 14 2.00 28.00
Toplam / Total: 81 13.00 137.00

Dersin AKTS Kredisi = Toplam s Yiikii (Saat) / 25.00 (Saat/AKTS) = 137.00/25.00 = 5.48 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 137.00 / 25.00 = 5.48 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.iletisim kavramini
tanimlayabilmek, diger
disiplinlerle baglantisini
anlayabilmek / To be able to
define the concept of
communication and understand
its connection with other
disciplines.

2.iletisim ve reklam baglantisini
kavrayabilmek / To understand
the connection between

communication and advertising

3.Reklam fikrini ve stratejisini
tanimlayabilmek / Be able to
define advertising ideas and
strategies

4.Reklam igerigini ve gorselleri
cozumleyebilmek / Ability to
analyze advertising content
and visuals

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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