ENMD423 - Digital Marketing / Digital Marketing

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Digital Marketing / Digital Marketing

Ders Kodu / Course Code

ENMD423

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor / Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

English / English

On Kosulu Olan Ders(ler) /
Precondition Courses

Daha 6nce, Pazarlama, Reklam ve Marka ile ilgili temel dersleri almig olmak.

Having previously taken foundational courses in Marketing, Advertising, and Branding.

Amaci / Purpose

Bu derste, pazarlama dersleri almis 4. sinif 6grencilerinin sunumlarina yer verilecektir. Bu
ders, 6grencilere dijital pazarlama ilkeleri, dijital pazarlama ortami ve dijital pazarlama
araglari hakkinda bilgi vermek igin tasarlanmistir. Ogrencilerin dijital diinyada pazarlama
karmasi unsurlarini anlamalarini saglamak amaciyla, dijital pazarlamanin stratejik yonlerini
ve uygulamalarini ele alarak, modern tiketici davraniglarini analiz etmelerine yardimci
olmayi hedeflemektedir. Ayrica, ders sirasinda gergek diinya 6rnekleri ve vaka calismalari
ile dijital pazarlama kampanyalarinin nasil planlanip yuratilecegine dair pratik bilgiler
sunulacaktir.

This course is designed to familiarize students with the principles of digital marketing,
the digital marketing environment, and the tools used in digital marketing. It aims to
help students understand the elements of the marketing mix within the digital realm by
exploring the strategic aspects and applications of digital marketing. The course will
also enable students to analyze modern consumer behavior and will provide practical
insights into how to plan and execute effective digital marketing campaigns through
real-world examples and case studies.

igerigi / Content

Bu derste, pazarlama dersleri almis 4. sinif 6grencilerinin sunumlarina yer verilecektir. Bu
ders, dijital pazarlamanin temellerini ve 6nemini kesfederek baslayacaktir. ilk haftalarda
geleneksel pazarlama ile dijital pazarlama arasindaki farklar, dijital pazarlama karmasi ve
cesitli dijital kanallar Gizerinde durulacaktir. Ogrenciler, SEOQ, icerik pazarlamasi, sosyal
medya, mobil pazarlama ve yapay zeka gibi modern dijital pazarlama kavramlarini
o6greneceklerdir. Ayrica, 6grencilerin ilgili konularda grup sunum 6devleri yapmalari
planlanmaktadir. Gergek diinya érnekleriyle desteklenen igerik olusturma, e-posta
pazarlamasi, demografik analiz, mobil uygulamalar ve sosyal medya pazarlamasi gibi
konular iglenecektir. Son haftalarda, dijital pazarlama stratejileri olusturma ve gelecekte
yapay zekanin roll Uzerine tartigmalar yapilacaktir.

In this course, the presentations of students who have taken a marketing course at the
senior (4th year) level will be covered. This course will begin by exploring the
fundamentals and importance of digital marketing. In the early weeks, the differences
between traditional and digital marketing will be addressed, along with the digital
marketing mix and various channels. Students will learn about modern digital
marketing concepts such as SEO, content marketing, social media, mobile marketing,
and Al. Additionally, it is planned for students to complete group presentation
assignments on relevant topics. Topics like content creation, email marketing,
demographic analysis, mobile applications, and social media marketing will be
covered with real-world case studies. In the final weeks, discussions will focus on
building digital marketing strategies and the future role of Al in digital marketing.




Onerilen Diger Hususlar /
Recommended Other
Considerations

Bu ders, temel olarak tekrar pazarlama, yeni medya unsurlari, reklam ve marka

stratejilerini ilk sinif seviyesinde ele almayacaktir. Yeni medya bélimi dersi olarak, konular
sifirdan islenmeyecek ve 6grencilerin bu bilgileri dnceden bildigi varsayilarak ilerleyecektir.

Bu nedenle, ders, temel diizeyde degil, mevcut bilgiler Gizerine dijital stratejilerin inga
edilmesi amaciyla tasarlanmistir. Daha 6nce pazarlama, temel igletmecilik, reklam ve
marka dersleri almayan 6grencilerin bu dersi segmeleri durumunda zorluk
yasayabilecekleri diigtinilebilir.

In this course, the presentations of students who have taken a marketing course at the
senior (4th year) level will be covered. This course will not cover topics such as re-
marketing, fundamental new media elements, advertising, and brand strategies at a
first-year level. As this is a course in the New Media department, the content will not
be introduced from scratch, and it is assumed that students have prior knowledge of
these concepts. Therefore, the course is designed to build on existing knowledge and
develop digital strategies rather than starting from a basic level. It is likely that
students who have not previously taken courses in marketing, basic business,
advertising, and branding may find this course more challenging.

Staj Durumu / Internship Status

Onerilir.

Suggested.

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi PDF Notlari

Digital Marketing, 8th Editon, Pearson, Dave Chaffey and Fiona Ellis-Chadwick, 2022
Suggested Readings:

+'Digital Marketing for Dummies’ by Ryan Deiss and Russ Henneberry

+"Contagious: How to Build Word of Mouth in the Digital Age™ by Jonah Berger

+"Jab, Jab, Jab, Right Hook™ by Gary Vaynerchuk

+"SEO 2022: Learn Search Engine Optimization” by Adam Clarke

+"Building a StoryBrand: Clarify Your Message So Customers Will Listen™ by Donald Miller

*Dan Ariely- Predictably Irrational: The Hidden Forces That Shape Our Decisions
+Philip Kotler - Marketing 4.0: Moving from Traditional to Digital

*Robert Cialdini-Influence: The Psychology of Persuasion

*George Ritzer - The McDonaldization of Society

*Seth Godin- Purple Cow

Lecturer PDF Notes

Digital Marketing, 8th Editon, Pearson, Dave Chaffey and Fiona Ellis-Chadwick, 2022
Suggested Readings:

+"Digital Marketing for Dummies" by Ryan Deiss and Russ Henneberry
*"Contagious: How to Build Word of Mouth in the Digital Age" by Jonah Berger
*"Jab, Jab, Jab, Right Hook" by Gary Vaynerchuk

*"SEO 2022: Learn Search Engine Optimization" by Adam Clarke

*"Building a StoryBrand: Clarify Your Message So Customers Will Listen" by Donald
Miller

*Dan Ariely- Predictably Irrational: The Hidden Forces That Shape Our Decisions
+Philip Kotler - Marketing 4.0: Moving from Traditional to Digital

*Robert Cialdini-Influence: The Psychology of Persuasion

*George Ritzer - The McDonaldization of Society

*Seth Godin- Purple Cow

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Begiim Maral

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Ogrenciler, triin veya hizmetleri gevrimigi/dijital olarak tanitmanin temellerini anlarlar. Students understand the basics of promoting products or services online/digitally.

2 Ogrenciler, miisterilere ulasmak icin dijital araglan nasil kullanacaklarini grenirler. Students learn how to use digital tools like social media to reach customers.

3 Ogrenciler, dijital pazarlama kampanyalari olusturmayi égrenirler. Students learn about creating digital marketing campaigns.

4 Dersin ardlndfan, 6grgnciler dijitgll pazarlamanin nasil ¢alistigini ve isletmelerin blyimesine nasil Aftgr the course, students are able to explain how digital marketing works and how it can help
yardimci olabilecegini aciklayabilirler. businesses grow.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques

Kiiresellegme ve Dijitallesme-Derse Girig- Oryantasyon fS|n|f ici tartisma-tanisma-beyin Yiklenen Izlence lizerinden konu
irtinasi arastirmasi

Globalization and Digitalization-Introduction to Course- Orientation Lﬁ;lrfzfo?rz?‘l;s'on' meeting- Research about Syllabus

. . Ogretim Yéntem ve = .

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques

Dijital Ekonomi ve Ag Ekonomisi - Dijital Pazarlamayi Anlamak, 3 - . oo

Geleneksel Degerlerden Dijital Degerlere Gegis Pdf- Sinif Igi Anlatim Yiklenen Sunum ligili Kisim

Digital Economy and Network Economy-Understanding Digital : Related part from uploaded PDF

Marketing, Transforming from Traditional to Digital Values PDF-In Class Lecture and books

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques

Guiniimiiz is Diinyasinda Dijital Pazarlamanin Roli, Stratejik Onemi ‘ )

ve Uygulama Alanlari- - Stratejik Yaklasimlar, Dijital Dontusim Sireci, Pdf- Sinif Igi Anlatim Yiklenen Sunum llgili Kisim

Yeni Nesil Tiketici

The Role, Strategic Importance, and Applications of Digital Marketing

in Today’s Business Landscape-Strategic Approaches, Digital PDF-In Class Lecture Related part from uploaded PDF

) and books
Transformation, The New-Age Consumer
. . Ogretim Yont - _

Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques

Geleneksel Pazarlama Karmasi ve Dijital Pazarlama Kanallari - Yeni - . -

Medya Dinamikleri, Etkilesimli iletisim, Tiketici Katiimi Pd- Sinif I¢i Anlatim Yiklenen Sunum ligili Kisim

Traditional Marketing Mix and Digital Marketing Channels - New

Media Dynamics, Interactive Communication, Consumer PDF-In Class Lecture Related part from uploaded PDF

E and books

ngagement
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

Dijital Pazarlama Karmasi

Pdf- Sinif ici Anlatim

Yiiklenen Sunum llgili Kisim

Digital Marketing Mix

PDF-In Class Lecture

Related part from uploaded PDF
and books
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
' Techniques
Dijital Tutundurma Karmasi - Is Modelleri ile Entegrasyon - Reklam, ] )
6 Kisisel Satig, Halkla lligkiler, Satis Promosyonu, Dogrudan Pdf- Sinif Igi Anlatim Yiklenen Sunum ligili Kisim
Pazarlama, Dijital Medya
Digital Promotional Mix - Integration with Business Models -
Advertising, Personal Selling, Public Relations, Sales Promotion, PDF-In Class Lecture Z?‘;aé%%kpsn from uploaded PDF
Direct Marketing, Digital Media
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
Dijital Pazarlama Konseptleri (SEO, igerik, Mobil, Sosyal Medya, ) .
7 Etkileyici, Artinlmis Gergeklik, Metaverse, Yapay Zeka Odakl Pdf- Sinif Igi Anlatim Yiklenen Sunum ligili Kisim
Stratejiler)
Digital Marketing Concepts (SEO, Content, Mobile, Social Media, PDF-In Class Lecture Related part from uploaded PDF
Influencer, Augmented Reality, Metaverse, Al Driven Strategies) and books
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
GRUP SUNUMU - Dijital Reklamcilik, Reklam Hedefleme ve Yeniden )
8 Hedefleme ile Yapay Zeka, Dijital Reklamcilikta Yapay Zeka: Reklam Sinif ici Odrenci Sunumlan Ogrenciler segtikleri konulardan
Hedefleme ve Yeniden Hedefleme Stratejilerinin Gelistiriimesi - ¢e9 sunumlara hazirlanir.
Gercek Diinya Vaka Calismalari
GROUP PRESENTATION- Digital Advertising, Ad Targeting and .
Retargeting and Al, Al in Digital Advertising: Enhancing Ad Targeting g]rgslgf‘faﬁgundsem Group S:]ut(:znttcf ?égaﬂ;e %':::2}%:’;:
and Retargeting Strategies- REAL WORLD CASES P Y )
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary
Techniques
GRUP SUNUMU - Igerik Pazarlamasi, Yapay Zeka Destekli Igerik )
Uretimi: Yapay Zekanin Igerik Pazarlamasini Degistirmesi, Arama Sinif ici Odrenci Sunumlarn Ogrenciler segtikleri konulardan
9 Motoru Pazarlamasi (SEM), Ucretli Reklamcilik, Google Ads ve ¢o9 sunumlara hazirlanir.
Yapay Zeka Genel Bakis - Gercek Diinya Vaka Calismalari
GROUP PRESENTATION- Content Marketing, Al-Powered Content
Creation: How Al is Changing Content Marketing, Search Engine In Class Student Group Students prepare presentations
Marketing (SEM), Paid Advertising, Overview of Google Ads and Al- Presentations on the topics they have chosen.
REAL WORLD CASES
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?e?l:ﬁi;(?;ri/?l'g:&i\rgz Methods On Hazirlik / Preliminary
Techniques
GRUP SUNUMU - Arama Motoru Optimizasyonu (SEO) ve B
Pazarlama Stratejisindeki Roll - E-posta Pazarlamasi, Etkili E-posta Sinif ici Odrenci Sunumlarn Ogrenciler sectikleri konulardan
10 Kampanyalari Olusturma ve Yapay Zeka - Gergek Diinya Vaka ¢o9 sunumlara hazirlanir.

Calismalari - Cevrimici Miisteri lliskileri Yonetimi

GROUP PRESENTATION- Search Engine Optimization (SEO) and
its Role in a Marketing Strategy -Email Marketing, Creating Effective
Email Campaigns, and Al-- REAL WORLD CASES- Online Customer
Relations Management

In Class Student Group
Presentations

Students prepare presentations
on the topics they have chosen.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
GRUP SUNUMU - Sosyal Medya Pazarlamasi, Influencer }
Pazarlamasi ve Yapay Zeka, Sosyal Medya Pazarlamasinda Yapay Sinif ici Odrenci Sunumlan Ogrenciler segtikleri konulardan
11 Zeka: Etkilesimi ve Reklam Performansini Optimize Etme - Gergek ¢o9 sunumlara hazirlanir.
Diinya Vaka Calismalari - Misteri Yolculugu Haritalamasi
GROUP PRESENTATION- Social Media Marketing and Influencer
Marketing and Al, Al in Social Media Marketing: Optimizing In Class Student Group Students prepare presentations
Engagement and Ad Performance- REAL WORLD- Customer Presentations on the topics they have chosen.
Journey Mapping
. . Ogretim Yont . .
Teorik Dersler / Theoretical Uygulama Lab Tgl:(r:ill(rlrc\arils)l'rt‘asgi\rgz Methods On Hazirlik / Preliminary
Techniques
GRUP SUNUMU - Demografik Analizler, Infografikler ve Hedef
Pazarlama ile Yapay Zeka Stratejileri, Dijital Pazarlamada Yapay L Ogrenciler sectikleri konulardan
12 Zeka Destekli Misteri Segmentasyonu ve Hedefleme, Analitik ve Sinif Igi Ogrenci Sunumlari sugnumlara hailrlanlr
Performans Olgimi (KPI'lar) ile Yapay Zeka - Gergek Diinya Vaka ’
Calismalar
GROUP PRESENTATION-Demographics, Infographics, and Target
Marketing with Al Strategies, Al-Driven Customer Segmentation and In Class Student Group Students prepare presentations
Targeting in Digital Marketing, Analytics and Performance Presentations on the topics they have chosen.
Measurement (KPI's) and Al-- REAL WORLD CASES
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlizerils)l'r;:giﬁz Methods On Hazirlik / Preliminary
Techniques
GRUP SUNUMU - Mobil Pazarlama, SMS Pazarlamasi, Mobil o Aarenciler sectikleri konulardan
13 Uygulamalar ve Yapay Zeka, Musteri Deneyimini Gelistirmede Sinif Igi Ogrenci Sunumlari sugnumlara ha(ilrlanlr
Chatbotlar ve Yapay Zeka - Gergek Diinya Vaka Calismalari )
GROUP PRESENTATION- Mobile Marketing, SMS Marketing, and In Class Student Group Students prepare presentations
Mobile Applications and Al, Chatbots and Al in Enhancing Customer . :
Experience-- REAL WORLD CASES Presentations on the topics they have chosen.
gretim Yo .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁill(rreri/(')l'r;t:cr:?]i\r,lz Methods On Hazirlik / Preliminary
Technigues
GRUP SUNUMU - Dijital Pazarlama Stratejisi Olusturma, Dijital .
Pazarlama ve Yapay Zeka Trendleri, Dijital Pazarlamada Yapay Sinif ici Odrenci Sunumlarn Ogrenciler segtikleri konulardan
14 Zekanin Gelecegi: Otomasyon, Kisisellestirme ve Etik - Gergek ¢o9 sunumlara hazirlanir.

Diinya Vaka Calismalari

GROUP PRESENTATION-Building a Digital Marketing Strategy,
Trends in Digital Marketing and Al, The Future of Al in Digital
Marketing: Automation, Personalization, and Ethics- REAL WORLD
CASES

In Class Student Group
Presentations

Students prepare presentations
on the topics they have chosen.
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 7.00 7.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 7 3.00 21.00
Bireysel Calisma / Self Study 5 7.00 35.00
Final Sinavi / Final Examination 1 14.00 14.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 14 3.00 42.00
Proje Hazirlama / Project Preparation 1 1.00 1.00
Proje Sunma / Project Presentation 1 1.00 1.00
Takim/Grup Calismasi / Team/Group Work 1 1.00 1.00

31 37.00 122.00

Toplam / Total:

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 122.00/25.00 = 4.88 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 122.00 / 25.00 = 4.88 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.0grenciler, iiriin veya
hizmetleri gevrimici/dijital
olarak tanitmanin temellerini
anlarlar. / Students understand
the basics of promoting
products or services
online/digitally.

2.0grenciler, miisterilere
ulagsmak icin dijital araglari nasil
kullanacaklarini 6grenirler. /
Students learn how to use
digital tools like social media to
reach customers.

3.Ogrenciler, dijital pazarlama
kampanyalari olugturmayi
dgrenirler. / Students learn
about creating digital marketing
campaigns.

4 Dersin ardindan, 6grenciler
dijital pazarlamanin nasil
calistigini ve isletmelerin
blyumesine nasil yardimci
olabilecegini aciklayabilirler. /
After the course, students are
able to explain how digital
marketing works and how it can
help businesses grow.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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